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Abstract

Objective: To describe psychometric properties of the online shopping addiction scale for working age
adults (OSAS-A).

Methods: The OSAS-A was developed and assessed for content validity using item objective congruence (I0C)
by five experts. The instrument was administered to 42 working age adults to assess for reliability using
Cronbach’s alpha coefficient and item discrimination using Pearson product - moment correlation coefficient.
Next, construct validity test by using confirmatory factor analysis (CFA) was conducted among 425 working
age adults.

Results: The content validity (I0C) of each item was in the range of 0.66 - 1.00. The whole questionnaire
had the alpha coefficient of 0.972. The discrimination power using the Pearson correlation coefficient of
each item was in the range of 0.201 - 0.865. Construct validity test by using CFA revealed that the model
of measuring online shopping addiction among working age adults was in line with the empirical data,
considering the statistical values (X* = 906.906; df = 841; X*/df = 1.078; p = .0567; CFl = 0.996; TLI = 0.995;
RMSEA = 0.014 and SRMR = 0.036). In CFA, the factor loadings of the first order (B) were between 0.483 -
0.895, whereas the factor loadings of the second order (B) were between 0.748 - 0.958.

Conclusion: The OSAS-A has acceptable construct validity. However, the sensitivity and specificity of the

instrument should be tested before application in clinical settings.
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