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Figure 1 QR code of the questionnaire

Khon Kaen University Dental Journal



Page 96 |

o o

I 29 atuT 1 (1.0, - w8, 2569)

W&

nan1sAnwrdadedruynnavasgiuuinig
fiuanssufindiniunnssutinnen nnsdnwnudn
Asuusnmsviuanssudiulvg dumends Sosaz 61.7 4
91938ia 20-29 T Sovay 37.1 sesawnfiongdous 50
VulU Seway 38 1Hutnidew/ Wndnw Seway 29.5
szRunTAnwIUSyyInisenay 51.5 ds1elanaiiou
$p8n31%38INAU 10,000 UMW 5888y 30.7 way s19la
feLiay 10,000-20,000 U Youaz 29.7 uenanniaau

mseit 1 Feyatadvdiuynnavesnguinetis
Table 1 Demographic data of the participants
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Table 2 Opinions on marketing mix factors influencing service utilization at the student dental clinic
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Table 3  Opinions on marketing mix factors influencing service utilization at the student dental clinic, classified by personal factors

Physical
Process

(mean+SD)

Promotion
(mean+SD)

Place
(mean+SD)

Product
(mean%SD)

People
(mean+SD)

Price
(mean+SD)

evidence
(mean+SD)

Uadweuynna

LA
8 4.43+0.79 4.15£0.93 | 3.95+1.06 3.50+1.15 4.54+0.81 4.20+0.92 4.56+0.82
N, 4.50+0.75 4.22+087 | 4.00+1.04 3.48+1.10 4.49+0.83 4.25+0.88 4.52+0.81
218
20-29 ¢ 4.33+0.98 4.15+1.05 | 3.90+1.16° | 3.46+1.09 | 430+1.07® | 4.03+1.07* 4.22+1.04°
30 -39 4.58+0.53 4.27+0.80 | 4.13+0.85 | 3.85+1.00° | 4.64+0.52° 4.37+0.72° 4.61+0.59
40-49 ¢ 4.57+0.70 4.29+0.84 | 4.35£0.81%° | 3.62+1.25 4.50+0.6 4.41x0.75° 4.59+0.72
mqs‘]"’mi 50 Yuly 4.54+0.57 4.18+0.76 | 4.86+1.05° | 329+1.11* | 4.63+0.60° 4.44+0.77° 4.71+0.56°
TN
G/ wiine 4.49+0.76 4.34+0.81 | 4.18+0.95 3.76+1.08 4.52+0.80 4.34+0.85° 4.63+0.72°
SlamiRa/ gnadnsves
iy
g3naEIui/ Ave 4.62+0.51° | 4.16+0.82 3.9+0.99 3.51+1.04 | 4.72+0.51° 4.45+0.68° 4.75+0.56°
dndeu/ dndne 4.24+1.06™ | 4.05+1.11 3.96+1.15 337+1.11 | 4.22+1.13% 3.92+1.11%4 | 4.25+1.12°
NINUUTEINLDNYL/ 4.58+0.51° | 4.23+0.83 | 3.97+1.05 3.58+1.09 4.65+0.59" 4.33+0.75° 4.62+0.58°
andNwenIY
Wotw/ wivu 4.58+0.50° 4.32+0.65 3.92+1.01 3.29+1.22 4.63+0.52° 4.32+0.76" 4.62+0.55"
SEAUNNSANY
fniseyyes 4.52+0.73 4.17+0.88 | 4.20+0.87° | 3.54+1.14 4.54+0.80 4.29+0.89 4.61+0.76
USeyeyeis 4.46+0.76 4.23+0.88 | 3.85+1.15 3.49+1.10 4.50+0.81 4.20+0.89 4.50+0.82
aanIUSyayms 4.29+0.98 4.09+1.00 | 3.78+1.04° | 3.20+1.08 4.47+0.97 4.15+1.01 4.40+0.96
s8ldt
founin viiewiniu 4.43+0.82 4.18+0.9 4.00+1.04 3.44+1.09 4.42+0.88 4.05+0.92° 4.45+0.88°
10,000 U
10,001 - 20,000 UM 4.41+0.88 4.17£0.93 | 3.95+1.05 | 3.37+1.17° 4.45+0.93 4.23+0.97 4.47+0.95
20,001 - 30,000 U 4.62+0.45 4.3+0.77 4.13+0.94 | 3.83+1.00° 4.66+0.56 4.48+0.73° 4.73+0.46°
30,001 — 40,000 UM 4.48+0.80 4.18+1.00 | 3.99+1.25 3.60+1.09 4.50+0.90 4.26+0.97 4.58+0.82
110137 40,000 UM 4.54+0.63 4.16+0.88 | 3.80+1.04 3.31+1.14 4.67+0.58 4.31+0.76 4.60+0.59
ABmsrszAUSANs
dseiey/duan (Onlile)  4.55+0.62 4.27+0.80 3.92+41.11 | 3.66+1.06 4.63+0.69 4.39+0.76* 4.64+0.66°
vt/ Wnaems  4.51+0.70 4.38+0.78° | 4.13+0.95 3.49+1.13 4.50+0.78 4.30+0.85 4.66+0.70
avsUnimes 4.29+1.05 399+1.12 | 4.05+1.07 3.32+1.16 4.30+1.08 3.97+1.15° 4.26+1.13°
Anduseriudenu 4.49+0.68 432+079 | 3.98+0.88 3.51+1.12 4.52+0.70 4.32+0.66 4.63+0.59
B9 442+084 | 388+0.94* | 3.86+1.07 | 3.10+1.13" 4.44+0.86 3.86+0.97° 4.34+0.91

1Y

o Ao o : . : : o sa o Y oao o o aa & & o P P
[2e] m:ﬁ‘wwmauﬂuLLammmmLmeNixmﬂmqu’luﬂaamummﬂuuumuamﬂtymaanm (P<0.05) MUNsNaapUNevag (Post hoc) Aae3aHkiu-INUe
i

a

n

y funsUsuRuuuoueslstl gminnlfifessylivdduestiaduduyanaiiiinasotiadvdudssaumenisnanaiifidvinasonsliuimsna
Mupnssudn@nw

The same letters show differences were statistically significant (P < 0.05) between the groups in the same column.

The post hoc Mann-Whitney U tests with Bonferroni correction were used to identify the significance of personal factors on marketing mix

factors influencing service utilization at the student dental clinic.
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Abstract

Objective: This study aimed to investigate the marketing mix factors influencing the utilization of dental services at the student dental
clinic of Thammasat University, and to compare these factors according to patients’ personal characteristics, including gender, age,
occupation, educational level, income, and payment method.

Materials and Methods: A descriptive cross-sectional study was conducted using an online questionnaire administered to 394 patients
who received services at the student dental clinic between February and April 2025. Data were analyzed using descriptive statistics,
including frequency, percentage, mean, and standard deviation. Inferential statistics were performed using the Mann-Whitney U test and
Kruskal-Wallis test to examine differences among groups.

Results: The three most influential marketing mix factors affecting the utilization of dental services were physical evidence, people, and
products, respectively. The least influential factor was promotion. Significant differences in perceptions of marketing mix factors were
found among patients with different ages, occupations, educational levels, incomes, and payment methods.

Conclusion: Marketing mix factors significantly influence the utilization of dental services at the student dental clinic. Patients’
perceptions of these factors are associated with their personal characteristics. These findings provide important input for improving

service quality and developing effective marketing strategies to better meet patients’ needs at student dental clinics.
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