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°“√«‘®—¬π’È ¡’«—µ∂ÿª√– ß§å‡æ◊ËÕ ”√«®ªí®®—¬∑’Ë¡’º≈µàÕ°“√µ—¥ ‘π„®√—∫∫√‘°“√π«¥·ºπ‚∫√“≥
¿“¬„µâ√—∫√Õß¡“µ√∞“π ∂“πª√–°Õ∫°“√π«¥‡æ◊ËÕ ÿ¢¿“æ¢Õß°√–∑√«ß “∏“√≥ ÿ¢ °√≥’»÷°…“
Õ”‡¿ÕÀ“¥„À≠à ®—ßÀ«—¥ ß¢≈“ ‚¥¬°“√«‘‡§√“–Àå¢âÕ¡Ÿ≈®“°·∫∫ Õ∫∂“¡∑’ËºŸâ«‘®—¬‰¥â»÷°…“·≈– √â“ß¢÷Èπ
®”π«π 384 ™ÿ¥

º≈°“√«‘®—¬ æ∫«à“ °≈ÿà¡µ—«Õ¬à“ß‡ªìπ‡æ»™“¬ √âÕ¬≈– 73.2  à«π„À≠à™à«ßÕ“¬ÿ 31-40 ªï √âÕ¬≈–
34.1 ¡’ —≠™“µ‘‰∑¬°—∫ —≠™“µ‘¡“‡≈‡´’¬„π —¥ à«π„°≈â‡§’¬ß°—π §◊Õ √âÕ¬≈– 45.6  ·≈– 44.3  ¡√ ·≈â«
√âÕ¬≈– 51.6 °“√»÷°…“ à«π„À≠àª√‘≠≠“µ√’ √âÕ¬≈– 30.2 Õ“™’æ∏ÿ√°‘® à«πµ—« √âÕ¬≈– 35.7 √“¬‰¥â

*  “∏“√≥ ÿ¢Õ”‡¿ÕÀ“¥„À≠à
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‡©≈’Ë¬µàÕ‡¥◊Õπ 5,000 - 10,000 ∫“∑ „™â∫√‘°“√„π™à«ß‡«≈“ 16.01 π.- 20.00 π. ‚¥¬¡’‡Àµÿº≈
‡æ◊ËÕºàÕπ§≈“¬°≈â“¡‡π◊ÈÕ √âÕ¬≈– 65.4 „™â∫√‘°“√π«¥µ—« √âÕ¬≈– 81.9 ‡≈◊Õ°æπ—°ß“ππ«¥‡Õß
√âÕ¬≈– 50.4 ‚¥¬‡≈◊Õ°∑’Ë¡’ª√– ∫°“√≥å ·≈–Ωï¡◊Õ¥’ √âÕ¬≈– 38.3 ·≈– √âÕ¬≈– 85.3 ®à“¬§à“µÕ∫·∑π
æ‘‡»… (Tip) ·°àæπ—°ß“ππ«¥ ‡π◊ËÕß®“° æÕ„®„πΩï¡◊Õ°“√π«¥ √âÕ¬≈– 47.4 ·≈–®–°≈—∫¡“√—∫∫√‘°“√
∑’Ë‡¥‘¡Õ’° √âÕ¬≈– 94.5

®“°°“√»÷°…“ªí®®—¬¥â“π°“√ àß‡ √‘¡°“√µ≈“¥ æ∫«à“ ≈Ÿ°§â“„Àâ§«“¡ ”§—≠°—∫°“√‚¶…≥“
¡“°∑’Ë ÿ¥  à«πªí®®—¬¥â“π ∂“π∑’Ë „Àâ§«“¡ ”§—≠°—∫§«“¡ –Õ“¥ §«“¡‡ªìπ√–‡∫’¬∫¢Õß∫√‘‡«≥µâÕπ√—∫
ªí®®—¬¥â“πæπ—°ß“ππ«¥ §◊Õ æπ—°ß“ππ«¥µâÕß¡’ª√– ∫°“√≥å ·≈–Ωï¡◊Õ„π°“√π«¥ ªí®®—¬¥â“π°“√∫√‘°“√
§◊Õ æπ—°ß“πµâÕπ√—∫·µàß°“¬‡À¡“– ¡  –Õ“¥ ∫ÿ§≈‘°¿“æ¥’ ªí®®—¬¥â“π‡§√◊ËÕß¡◊Õ Õÿª°√≥å §◊Õ §«“¡
 –Õ“¥¿“¬„πÀâÕßπ«¥ ∑’ËπÕπ ª≈Õ°À¡Õπ ªí®®—¬¥â“π —≠≈—°…≥å µ√“ À√◊Õ ™◊ËÕ‡ ’¬ß §◊Õ  ∂“π
∫√‘°“√‰¥â√—∫°“√√—∫√Õß¡“µ√∞“π®“°°√–∑√«ß “∏“√≥ ÿ¢ ªí®®—¬¥â“π°“√‚¶…≥“ §◊Õ ªÑ“¬‚¶…≥“
 à«πªí®®—¬∑’Ë‡ªìπ¢âÕ°”Àπ¥„π°“√√—∫√Õß ∂“π∑’Ë ≈Ÿ°§â“„Àâ§«“¡ ”§—≠¡“°∑’Ë ÿ¥ §◊Õ °“√®—¥ ∂“π∑’Ë
‡ªìπ‡¢µª≈Õ¥∫ÿÀ√’Ë‡æ◊ËÕ§ÿâ¡§√Õß ÿ¢¿“æ¢ÕßºŸâ‰¡à Ÿ∫∫ÿÀ√’Ë

°“√«‘‡§√“–ÀåÀ“§«“¡ —¡æ—π∏å °“√‡≈◊Õ°æπ—°ß“ππ«¥ °—∫°“√®—¥æπ—°ß“ππ«¥„Àâµ“¡§‘«
æ∫«à“ Õ“™’æ∑’Ëµà“ß°—π àßº≈„Àâ‡°‘¥°“√‡≈◊Õ°·µ°µà“ß°—π Õ¬à“ß¡’π—¬ ”§—≠∑“ß ∂‘µ‘ (Significance < 0.05)

ªí®®—¬∑’Ë‡°’Ë¬«¢âÕß°—∫¢âÕ°”Àπ¥‡æ◊ËÕ°“√√—∫√Õß¡“µ√∞“π‚¥¬°√–∑√«ß “∏“√≥ ÿ¢ ‰¥â·°à
(1) °“√®—¥ ∂“π∑’Ë„Àâæπ—°ß“ππ«¥π—Ëß‚™«å∫π °Õ√å
(2) °“√®—¥„Àâæπ—°ß“ππ«¥¡’À¡“¬‡≈¢ª√–®”µ—«µ‘¥∑’ËÀπâ“Õ°‡ ◊ÈÕ
(3) °“√®—¥ ∂“π∑’Ë„Àâ‡ªìπ‡¢µª≈Õ¥∫ÿÀ√’Ëµ“¡°ÆÀ¡“¬
 —≠™“µ‘ ·≈– ‡æ» ¢ÕßºŸâ√—∫∫√‘°“√ æ∫«à“ „Àâ§«“¡ ”§—≠‰¡à·µ°µà“ß°—π Õ¬à“ß¡’π—¬ ”§—≠

∑“ß ∂‘µ‘ (Significance > 0.05) °—∫ªí®®—¬∑’Ë‡ªìπ¢âÕ°”Àπ¥∑—Èß 3 ªí®®—¬ ¥—ß°≈à“«
Õ“¬ÿ æ∫«à“ ºŸâ√—∫∫√‘°“√∑’Ë¡’™à«ßÕ“¬ÿµà“ß°—π„Àâ§«“¡ ”§—≠·µ°µà“ß°—π Õ¬à“ß¡’π—¬ ”§—≠∑“ß

 ∂‘µ‘ (Significance, 0.05) „π‡√◊ËÕß°“√®—¥ ∂“π∑’Ë„Àâ‡ªìπ‡¢µª≈Õ¥∫ÿÀ√’Ëµ“¡°ÆÀ¡“¬
°“√»÷°…“ æ∫«à“ ºŸâ√—∫∫√‘°“√∑’Ë¡’√–¥—∫°“√»÷°…“µà“ß°—π„Àâ§«“¡ ”§—≠·µ°µà“ß°—π Õ¬à“ß¡’

π—¬ ”§—≠∑“ß ∂‘µ‘ (Significance < 0.05) „π‡√◊ËÕß°“√®—¥ ∂“π∑’Ë„Àâæπ—°ß“ππ«¥π—Ëß‚™«å∫π °Õ√å
Õ“™’æ æ∫«à“ ºŸâ√—∫∫√‘°“√∑’Ëª√–°Õ∫Õ“™’æµà“ß°—π„Àâ§«“¡ ”§—≠·µ°µà“ß°—π Õ¬à“ß¡’

π—¬ ”§—≠∑“ß ∂‘µ‘ (Significance < 0.05) °—∫ªí®®—¬°“√¡’À¡“¬‡≈¢ª√–®”µ—«æπ—°ß“ππ«¥
√“¬‰¥â æ∫«à“ ºŸâ√—∫∫√‘°“√∑’Ë¡’√“¬‰¥âµà“ß°—π„Àâ§«“¡ ”§—≠·µ°µà“ß°—π Õ¬à“ß¡’π—¬ ”§—≠∑“ß ∂‘µ‘

(Significance < 0.05) ∑—Èßªí®®—¬°“√®—¥ ∂“π∑’Ë„Àâæπ—°ß“ππ«¥π—Ëß‚™«å∫π °Õ√å ªí®®—¬°“√
¡’À¡“¬‡≈¢ª√–®”µ—«æπ—°ß“ππ«¥ ·≈–°“√®—¥ ∂“π∑’Ë„Àâ‡ªìπ‡¢µª≈Õ¥∫ÿÀ√’Ëµ“¡°ÆÀ¡“¬ Õ¬à“ß¡’
π—¬ ”§—≠∑“ß ∂‘µ‘



«“√ “√°“√·æ∑¬å·ºπ‰∑¬·≈–·æ∑¬å∑“ß‡≈◊Õ° ªï∑’Ë Ù ©∫—∫∑’Ë Ò µÿ≈“§¡ ÚıÙ¯-¡°√“§¡ ÚıÙ˘ 5

Abstract

The objective of this research is to survey the factors that effect people for
making the decision to use Thai traditional massage services from the place that has a
standard of massage issued by the ministry of public health in Hatyai District, Songkhla
Province, southern Thailand. The result of this research has been analyzed from the
collective data from 384 questionnaires.

The result shows that 73.2% of the customers were male. The age ranging from
31 to 40 years old is 34.1%. Thai and Malaysian nationality clientele have a close ratio
which is 45.6% and 44.3% respectively. The married clientele is 51.6%, bachelor degree
graduated clientele at 30.2%, Self-employed or business owners as 35.7%. The monthly
income averaging from 5,000 - 10,000 baht as 27.5%, 34.6% of the massaged customers
used the service between 04.00pm and 08.00 pm, 65.4% of them gave the reason as to relax
the muscles. 50.4% of the clientele preferred to choose a masseuse themselves, an experienced
and skillful masseuse was preferable as 38.3%. Body massage was preferable as 81.9% of
the figures show. 85.3% of the people surveyed showed that the clientele gave extra money
as a tip to the masseuse. The satisfaction of services which was given as a reason was
47.4%. And 94.5% of the clientele stated they would go back for services at the same place.

Figures from the study show that the clientele gave the significance to each factor
as following:-

The factor of marketing and promotion

The clientele gave the most significance to the advertisement and public relation.
The factor of place

The emphasis about the importance of cleanliness and tidiness of the resting area
of the surroundings is an important factor.

The factor of masseuse

The masseuse must have experience and skills related to their work.
The factor of other services

The clientele preferred and gave significance to the personal cleanliness and
hygiene as well as correct dress and manner of the customer relation staff.

The factor of massage equipment
The clientele gave the most significance to the cleanliness of the massage room,

mattresses and pillow cases.
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The factor of its logo and reputation

The clientele preferred the places where a standard certificate had been issued by
the ministry of public health.

The factor of advertisement

The customers gave significance to the advertising sign, yet the most significant factor was
the regulation issued by the ministry of public health to provide the place as a non smoking
environment regarding the respect to non-smokerûs health and rights.

The analysis of the relation between the customerûs self choice of masseuse or
being in a queue to have a massage service - In the case of testing with a customers
nationality, age range and educational background, it was found that there was no differ-
ence in behavior regarding this issue as given that the statistical significance was > 0.05.
But the occupational factor showed that the customers have the difference of selection,
which gives the statistical significance of < 0.05.

The analysis of the difference of average mean, which is about the factor of
marketing and promotion, environment, masseuses, services, massage equipment, its repu-
tation, advertisement and the average mean of all factors shows that Thai and Malaysian
customers give the different significance only to the factor of advertisement which gives
the statistical significance as < 0.05.

The clientele of a different age range gives the different significance to the factor
of marketing and promotion, which has a statistical significance as < 0.05.

The difference of educational background of clientele shows the different signifi-
cance to the factor of marketing and promotion, which has the statistical significance as < 0.05.

From the study it can be ascertained that the customerûs occupational background
is a crucial factor that gives the different significance to place, masseuse, and the average
mean of all factors which has the statistical significance as< 0.05.

The difference of customerûs status gives the different significance to the factor of
masseuse which has a statistical significance as < 0.05.

Each customer of a different income gives the different significance to the factor
of place, services, equipment and the average mean of all factors.

The factor which relates with the regulations for a standard certificate, which is
issued by the ministry of public health is:-
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1. The place, which is provided for masseuses to sit showing themselves.
2. The card of number which each masseuse must have it on a uniform.
3. The place, which is provided as non-smoking area.
The clientele of a different age range gives the different significance to a

non-smoking place as mentioned by law, which has a statistical significance as < 0.05.
The difference of clienteleûs educational background shows the different

significance to the place which is provided for masseuses to sit showing themselves, which
is < 0.05 as the statistical significance.

Each customer of a different occupation gives the different significance to the
factor of having the number of each masseuse, which has a statistical significance as < 0.05.

And each customer of a different income gives the different significance to the all
factors of place, which is provided for masseuses, having the number of each masseuse,
and the non-smoking place as mentioned by law, which has a statistical significance as < 0.05.

∫∑π”

°“√π«¥‰∑¬‡ªìπ∑“ß‡≈◊Õ°Àπ÷Ëß„π°“√¥Ÿ·≈ ÿ¢¿“æ∑’Ë„™âµâπ∑ÿπµË” ·µà¡’ª√– ‘∑∏‘º≈„π°“√™à«¬
≈¥Õ“°“√ª«¥‡¡◊ËÕ¬®“°°“√∑”ß“π‡æ◊ËÕ‡æ‘Ë¡ª√– ‘∑∏‘¿“æ°“√∑”ß“π¢Õß¢âÕµàÕµà“ßÊ ¢Õß√à“ß°“¬·≈–
 √â“ß§«“¡ºŸ°æ—π∑“ß®‘µ„®´÷Ëß°—π·≈–°—π„πÀπà«¬¢Õß —ß§¡∑’Ë‡≈Á°∑’Ë ÿ¥ ªí®®ÿ∫—π°“√π«¥‰∑¬‰¥â√—∫°“√
 àß‡ √‘¡Õ¬à“ß‡ªìπ√Ÿª∏√√¡ √—∞∫“≈‰¥âÕÕ°°ÆÀ¡“¬·≈–¢âÕ°”Àπ¥∑’Ë‡°’Ë¬«¢âÕß°—∫°“√π«¥‰∑¬‰«â¡“°¡“¬
‰¥â·°à æ√–√“™∫—≠≠—µ‘ ∂“π∫√‘°“√ 2509 ª√–°“»°√–∑√«ß “∏“√≥ ÿ¢ æ.». 2535 ‡ªìπµâπ

 ∂“πª√–°Õ∫°“√π«¥·ºπ‚∫√“≥ µâÕß¢Õ√—∫√Õß¡“µ√∞“π®“°°√–∑√«ß “∏“√≥ ÿ¢„π
‡√◊ËÕß¢Õß ∂“π∑’Ë  ∫ÿ§≈“°√ °“√∫√‘°“√  √«¡‰ª∂÷ß§«“¡ª≈Õ¥¿—¬‡æ◊ËÕ √â“ß§«“¡æ÷ßæÕ„®„Àâ°—∫ºŸâ√—∫∫√‘°“√
∏ÿ√°‘®π«¥·ºπ‚∫√“≥‡ªìπÕ“™’æ∑’Ë √â“ß√“¬‰¥â„Àâ°—∫ª√–‡∑»

Õ”‡¿ÕÀ“¥„À≠à ®—ßÀ«—¥ ß¢≈“‡ªìπ»Ÿπ¬å°≈“ß°“√§¡π“§¡¢π àß ·≈–¬—ß‡ªìπ·À≈àß‡»√…∞°‘®
°“√∑àÕß‡∑’Ë¬« ∑’Ë‰¥â√—∫§«“¡π‘¬¡®“°π—°∑àÕß‡∑’Ë¬«∑—Èß™“«‰∑¬·≈–™“«µà“ß™“µ‘ ‚¥¬‡©æ“–™“«¡“‡≈‡´’¬
‡¢â“¡“∑àÕß‡∑’Ë¬«·≈–„™â∫√‘°“√π«¥·ºπ‚∫√“≥ (π«¥‡æ◊ËÕ ÿ¢¿“æ) ‚¥¬¡’ºŸâª√–°Õ∫°“√„πÕ”‡¿ÕÀ“¥„À≠à
‡ªî¥ ∂“πª√–°Õ∫°“√π«¥·ºπ‚∫√“≥ ®”π«π 30 ·Ààß ·≈–¬◊Ëπ¢Õ√—∫°“√√—∫√Õß¡“µ√∞“π‡ªìπ ∂“π
ª√–°Õ∫°“√‡æ◊ËÕ ÿ¢¿“æ®“°°√–∑√«ß “∏“√≥ ÿ¢

¥—ßπ—Èπ ºŸâ«‘®—¬®÷ß π„®∑”«‘®—¬‡√◊ËÕß çªí®®—¬∑’Ë¡’º≈µàÕ°“√√—∫∫√‘°“√π«¥·ºπ‚∫√“≥¿“¬„µâ
°“√√—∫√Õß¡“µ√∞“π¢Õß°√–∑√«ß “∏“√≥ ÿ¢ : °√≥’»÷°…“Õ”‡¿ÕÀ“¥„À≠à ®—ßÀ«—¥ ß¢≈“é  ‡æ◊ËÕ‡ªìπ
¢âÕ¡Ÿ≈ª√–°Õ∫°“√æ—≤π“ ∂“πª√–°Õ∫°“√µ“¡π‚¬∫“¬√—∞∫“≈µàÕ‰ª
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π‘¬“¡»—æ∑å‡©æ“–

 °Õ√å À¡“¬∂÷ß ∫√‘‡«≥∑’Ëæπ—°ß“ππ«¥π—Ëß√Õ„Àâ≈Ÿ°§â“ “¡“√∂‡≈◊Õ°æπ—°ß“ππ«¥‰¥â

«‘∏’¥”‡π‘π°“√«‘®—¬

‡ªìπ°“√«‘®—¬‡™‘ß ”√«® (Survey Research) ‚¥¬°“√„™â·∫∫ Õ∫∂“¡ ‚¥¬„™â√Ÿª·∫∫°“√»÷°…“
·∫∫µ—¥¢«“ß (Cross-Sectional Studies) ‚¥¬‡√‘Ë¡‡°Á∫¢âÕ¡Ÿ≈„π —ª¥“Àå∑’Ë 4  ¢Õß‡¥◊Õπ∏—π«“§¡ 2548

5.1 ‡§√◊ËÕß¡◊Õ ·≈–°“√∑¥ Õ∫§ÿ≥¿“æ¢Õß‡§√◊ËÕß¡◊Õ

5.1.1 ‡§√◊ËÕß¡◊Õ „™â·∫∫ Õ∫∂“¡∑’ËºŸâ«‘®—¬ √â“ß¢÷Èπ ́ ÷Ëß¡’∑—Èß™ÿ¥¿“…“‰∑¬ ·≈–™ÿ¥¿“…“
Õ—ß°ƒ… ‚¥¬»÷°…“®“°ß“π«‘®—¬∑’Ë‡°’Ë¬«¢âÕß ·≈–ª√–¬ÿ°µå®“°¡“µ√«—¥ ‡®µ§µ‘·∫∫≈‘‡§‘µ (Likert Scale)
´÷Ëß≈‘‡§‘µ‰¥â»÷°…“ æ∫«à“ °“√°”Àπ¥§à“§–·ππ¡“µ√«—¥‡ªìπ 4, 3, 2, 1, 0 ‰¥â§à“ S ∑’Ë¡“®“°°“√„™â
Normal Deviate ‰¡à·µ°µà“ß°—π ́ ÷Ëß¡’§à“ À —¡æ—π∏å°—π Ÿß∂÷ß 0.99 (Edward, 1977 : 151)

5.1.2 °“√∑¥ Õ∫§ÿ≥¿“æ‡§√◊ËÕß¡◊Õ º≈°“√∑¥ Õ∫·∫∫ Õ∫∂“¡ à«π∑’Ë 2 ‡æ◊ËÕ
 ”√«®√–¥—∫ªí®®—¬∑’Ë¡’º≈µàÕ°“√µ—¥ ‘π„®√—∫∫√‘°“√π«¥·ºπ‚∫√“≥ æ∫«à“

Reliability Analysis - Scale (Alpha)
N  of  Cases  = 30

Reliability  Coefficients  55  item
Alpha =  0.94

0.942  §Ÿ≥ 100 =  88.36 À¡“¬§«“¡«à“ º≈«‘‡§√“–Àå¡’§«“¡‡™◊ËÕ∂◊Õ‰¥â
√âÕ¬≈– 88.36 ∂◊Õ«à“Õ¬Ÿà„π‡°≥±å¥’¡“°  “¡“√∂π”‰ª„™â‡°Á∫¢âÕ¡Ÿ≈‰¥â  (°—≈¬“ «“π‘™¬å∫—≠™“, 2542)

5.2 °“√‡≈◊Õ°µ—«Õ¬à“ß·≈–¢π“¥µ—«Õ¬à“ß

5.2.1 °“√‡≈◊Õ°µ—«Õ¬à“ß ‡≈◊Õ° ∂“πª√–°Õ∫°“√‚¥¬„™â«‘∏’°“√‡≈◊Õ°·∫∫‡®“–®ß
(Purposive Sampling) §◊Õ ‡≈◊Õ° ∂“πª√–°Õ∫°“√∑’Ë¡’æπ—°ß“ππ«¥·ºπ‚∫√“≥µ—Èß·µà 20 §π¢÷Èπ‰ª
´÷Ëß¡’®”π«π 16 ·Ààß ®“°®”π«π ∂“πª√–°Õ∫°“√π«¥·ºπ‚∫√“≥ ∑’Ë¬◊Ëπ¢Õ√—∫√Õß¡“µ√∞“π‡ªìπ
 ∂“πª√–°Õ∫°“√‡æ◊ËÕ ÿ¢¿“æ ∑—ÈßÀ¡¥ 30 ·Ààß „πÕ”‡¿ÕÀ“¥„À≠à ®—ßÀ«—¥ ß¢≈“

5.2.2 ¢π“¥µ—«Õ¬à“ß∑’Ë»÷°…“ ‰¥â·°à ºŸâ√—∫∫√‘°“√π«¥·ºπ‚∫√“≥ ®”π«π 384 §π
‡π◊ËÕß®“°®”π«πª√–™“°√‰¡à·πàπÕπ (Infinite Population) ®÷ß„™â Ÿµ√ ¥—ßπ’È

(Roscoe, 1975 : 183 Õâ“ß„π∫ÿ≠∏√√¡ °‘®ª√’¥“∫√‘ ÿ∑∏‘Ï, 2535)
n = (Zc S / e

m
)2     ·∑π§à“„π Ÿµ√      n  =  (1.96s)2

= (1.96 x 10)2

= 384

¥—ßπ—Èπ‡¡◊ËÕ‰¡à∑√“∫®”π«πª√–™“°√ ®÷ß„™â°≈ÿà¡µ—«Õ¬à“ß∑’Ë»÷°…“ ®”π«π 384 §π

s/10
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®“°µ“√“ß 1 æ∫«à“ Õ“™’æ¢Õß°≈ÿà¡µ—«Õ¬à“ß¡’§«“¡ —¡æ—π∏å°—∫æƒµ‘°√√¡°“√‡≈◊Õ°
æπ—°ß“ππ«¥¡“„Àâ∫√‘°“√ Õ¬à“ß¡’π—¬ ”§—≠∑“ß ∂‘µ‘ (§à“ Significance < 0.05)

5.3  °“√«‘‡§√“–Àå¢âÕ¡Ÿ≈

5.3.1 §à“√âÕ¬≈– „™â«‘‡§√“–Àå¢âÕ¡Ÿ≈∑—Ë«‰ª ·≈–·∫∫µ√«®√—∫√Õß ∂“πª√–°Õ∫°“√
5.3.2 §à“‡©≈’Ë¬  à«π‡∫’Ë¬ß‡∫π¡“µ√∞“π „™â«‘‡§√“–Àå§–·ππªí®®—¬·µà≈–¥â“π
5.3.3 ∑¥ Õ∫ ∂‘µ‘ Chi-Square , t-test ·≈– F-test

®“°µ“√“ß 2 æ∫«à“ °≈ÿà¡µ—«Õ¬à“ß·µà≈–™à«ßÕ“¬ÿ„Àâ§«“¡ ”§—≠·µ°µà“ß°—π„π‡√◊ËÕß°“√®—¥
 ∂“π∑’Ë„Àâ‡ªìπ‡¢µª≈Õ¥∫ÿÀ√’Ëµ“¡°ÆÀ¡“¬ Õ¬à“ß¡’π—¬ ”§—≠∑“ß ∂‘µ‘ (§à“ Significance < 0.05)

µ“√“ß  2 §à“‡©≈’Ë¬§–·ππ°“√®—¥ ∂“π∑’Ë„Àâ‡ªìπ‡¢µª≈Õ¥∫ÿÀ√’Ë ®”·π°µ“¡™à«ßÕ“¬ÿ

µ—«·ª√ N S.D. F   Sig

- Õ“¬ÿ 20-30 ªï 86 3.28 0.98

- Õ“¬ÿ 31-40 ªï 131 3.14 1.13

- Õ“¬ÿ 41-50 ªï 108 3.40 0.95

- Õ“¬ÿ 51-60 ªï 45 3.62 0.65

3.108 0.027*

X

- √—∫√“™°“√ 19 10 29

- æπ—°ß“π∫√‘…—∑‡Õ°™π 45 41 86

- æπ—°ß“π√—∞«‘ “À°‘® 5 6 11

- ª√–°Õ∫∏ÿ√°‘® à«πµ—« 84 45 129

- √—∫®â“ß 36 49 85

√«¡ 189 151 340

Õ“™’æ

Chi-square =  12.761     df = 4      Sig =  0.013 < 0.05

°“√‡≈◊Õ°æπ—°ß“ππ«¥

®—¥µ“¡§‘«

√«¡

‡≈◊Õ°‡Õß

º≈°“√«‘®—¬

µ“√“ß  1 §«“¡ —¡æ—π∏å¥â“πÕ“™’æ¢Õß°≈ÿà¡µ—«Õ¬à“ß °—∫°“√‡≈◊Õ°æπ—°ß“ππ«¥¡“„Àâ∫√‘°“√
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®“°µ“√“ß  3  æ∫«à“  √–¥—∫°“√»÷°…“¢Õß°≈ÿà¡µ—«Õ¬à“ß∑’Ë»÷°…“„Àâ§«“¡ ”§—≠·µ°µà“ß°—π
Õ¬à“ß¡’π—¬ ”§—≠∑“ß ∂‘µ‘ (§à“ Significance< 0.05) „π à«π¢Õß°“√®—¥„Àâæπ—°ß“ππ«¥π—Ëß‚™«å∫π °Õ√å

µ“√“ß  3 §à“‡©≈’Ë¬§–·ππªí®®—¬æπ—°ß“ππ«¥π—Ëß °Õ√å ®”·π°µ“¡√–¥—∫°“√»÷°…“

µ—«·ª√ N S.D. F Sig

- µË”°«à“¡—∏¬¡»÷°…“ 47 2.49 1.27

- ¡—∏¬¡»÷°…“ À√◊Õ ª«™. 115 3.10 0.97

- Õπÿª√‘≠≠“ À√◊Õ ª« . 67 2.75 1.28

- ª√‘≠≠“µ√’ 116 3.08 0.97

-  Ÿß°«à“ª√‘≠≠“µ√’ 37 2.97 0.96

X

 3.729 0.005*

®“°µ“√“ß 4 æ∫«à“ Õ“™’æ¢Õß°≈ÿà¡µ—«Õ¬à“ß∑’Ë»÷°…“„Àâ§«“¡ ”§—≠·µ°µà“ß°—π Õ¬à“ß¡’
π—¬ ”§—≠∑“ß ∂‘µ‘ (§à“ Significance < 0.05) „π à«π¢Õß°“√¡’À¡“¬‡≈¢¢Õßæπ—°ß“ππ«¥

µ“√“ß  4 §à“‡©≈’Ë¬§–·ππªí®®—¬æπ—°ß“ππ«¥¡’À¡“¬‡≈¢ª√–®”µ—« ®”·π°µ“¡Õ“™’æ

µ—«·ª√ N S.D. F Sig

- √—∫√“™°“√ 32 2.81 0.93

- æπ—°ß“π∫√‘…—∑‡Õ°™π 96 2.92 0.99

- æπ—°ß“π√—∞«‘ “À°‘® 12 3.08 1.24   3.158  0.014*

- ∏ÿ√°‘® à«πµ—« 137 3.18 0.99

- √—∫®â“ß 96 2.72 1.06

X

µ“√“ß  5 §à“‡©≈’Ë¬§–·ππªí®®—¬¥â“π°ÆÀ¡“¬∑’Ë»÷°…“ ®”·π°µ“¡√–¥—∫√“¬‰¥â

ªí®®—¬∑’Ë»÷°…“/µ—«·ª√

1. æπ—°ß“ππ«¥π—Ëß‚™«å„Àâ‡≈◊Õ°

µË”°«à“ 5,000 ∫“∑ 30 2.63 1.24

5,000-10,000 104 2.57 1.27

10,001-15,000 47 3.00 1.02

15,001-20,000 50 3.04 0.88

20,001-25,000 53 3.09 0.90

¡“°°«à“ 25,000 94 3.32 0.89

5.853 0.000*

N S.D. F SigX



«“√ “√°“√·æ∑¬å·ºπ‰∑¬·≈–·æ∑¬å∑“ß‡≈◊Õ° ªï∑’Ë Ù ©∫—∫∑’Ë Ò µÿ≈“§¡ ÚıÙ¯-¡°√“§¡ ÚıÙ˘ 11

µ“√“ß  5 (µàÕ)§à“‡©≈’Ë¬§–·ππªí®®—¬¥â“π°ÆÀ¡“¬∑’Ë»÷°…“ ®”·π°µ“¡√–¥—∫√“¬‰¥â

ªí®®—¬∑’Ë»÷°…“/µ—«·ª√

2. æπ—°ß“ππ«¥¡’À¡“¬‡≈¢

µË”°«à“ 5,000 ∫“∑ 30 2.53 1.28

5,000-10,000 104 2.88 1.09

10,001-15,000 47 2.87 1.08

15,001-20,000 50 3.20 0.86

20,001-25,000 53 3.04 0.81

¡“°°«à“ 25,000 94 3.13 1.00

3. °“√®—¥ ∂“π∑’Ë„Àâ‡ªìπ‡¢µª≈Õ¥∫ÿÀ√’Ë

µË”°«à“ 5,000 ∫“∑ 30 3.10 1.06

5,000-10,000 103 3.44 0.84

10,001-15,000 47 3.51 0.80

15,001-20,000 50 3.36 1.08

20,001-25,000 53 3.58 0.63

¡“°°«à“ 25,000 94 2.98 1.21

N S.D. F Sig

2.371 0.039*

4.115 0.001*

®“°µ“√“ß 5 æ∫«à“ °≈ÿà¡µ—«Õ¬à“ß∑’Ë¡’√“¬‰¥âµà“ß°—π„Àâ§«“¡ ”§—≠·µ°µà“ß°—π Õ¬à“ß¡’
π—¬ ”§—≠∑“ß ∂‘µ‘ (§à“ Significance < 0.05) °—∫°“√®—¥„Àâæπ—°ß“ππ«¥π—Ëß‚™«å °“√¡’À¡“¬‡≈¢
¢Õßæπ—°ß“ππ«¥ ·≈–°“√®—¥ ∂“π∑’Ë„Àâ‡ªìπ‡¢µª≈Õ¥∫ÿÀ√’Ëµ“¡°ÆÀ¡“¬

¿“ææπ—°ß“ππ«¥π—Ëß∫π °Õ√å √Õ„Àâ∫√‘°“√≈Ÿ°§â“

X
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«‘®“√≥å

ºŸâ√—∫∫√‘°“√ à«π„À≠à¢Õ‡≈◊Õ°æπ—°ß“ππ«¥‡Õß ‚¥¬‡≈◊Õ°æπ—°ß“ππ«¥∑’Ë¡’ª√– ∫°“√≥å
·≈–Ωï¡◊Õ¥’  à«π°“√‡≈◊Õ°∑’Ë√Ÿª√à“ß ∫ÿ§≈‘°¥’ ¡’‡æ’¬ß 1 „π 4 ¢Õß°“√‡≈◊Õ°∑—ÈßÀ¡¥ „π¢≥–∑’Ë°ÆÀ¡“¬
„Àâ§«“¡ ”§—≠°—∫°“√‰¡à„ÀâºŸâ√—∫∫√‘°“√‡≈◊Õ°æπ—°ß“ππ«¥ ´÷Ëß¢—¥·¬âß°—∫æƒµ‘°√√¡°“√√—∫∫√‘°“√∑’Ë
µâÕß¡’°“√‡≈◊Õ° πÕ°®“°π’ÈºŸâ√—∫∫√‘°“√¬—ß¡—Ëπ„® ∑’Ë®–„™â∫√‘°“√®“° ∂“πª√–°Õ∫°“√∑’Ë‰¥â√—∫°“√√—∫√Õß
¡“µ√∞“π¡“°°«à“™◊ËÕ‡ ’¬ß¥â“πÕ◊ËπÊ ®÷ßπà“®–‡ªìπ¢âÕ¡Ÿ≈„ÀâºŸâª√–°Õ∫°“√‡√àß¥”‡π‘π°“√æ—≤π“ ∂“π
ª√–°Õ∫°“√‡æ◊ËÕ„Àâºà“π°“√√—∫√ÕßµàÕ‰ª

 √ÿª

π«¥·ºπ‚∫√“≥‡ªìπ∏ÿ√°‘®¥—Èß‡¥‘¡„πÕ”‡¿ÕÀ“¥„À≠à ∑’Ë¡’¡“π“π√à«¡ 30 ªï ·µà‡æ‘Ëß‡¢â“¡“¢Õ
°“√√—∫√Õß¡“µ√∞“π¢Õß°√–∑√«ß “∏“√≥ ÿ¢µ“¡π‚¬∫“¬¢Õß√—∞∫“≈ „πªï 2548 ®÷ß®”‡ªìπµâÕß
ª√—∫ª√ÿß‚§√ß √â“ß∫“ß à«π ´÷Ëß∑”„Àâ°√–∑∫µàÕ¿“æ≈—°…≥å‡¥‘¡Ê ®πÕ“®∑”„Àâ°√–∑∫µàÕ§«“¡√Ÿâ ÷°
¢ÕßºŸâ√—∫∫√‘°“√∫â“ß„π√–¬–·√° ·µà ÿ¥∑â“¬·≈â«ºŸâ√—∫∫√‘°“√®–‰¥â√—∫∫√‘°“√„π ∂“πª√–°Õ∫°“√∑’Ë¡’
¡“µ√∞“π∑—Èß¥â“π ∂“π∑’Ë ∫ÿ§≈“°√ °“√∫√‘°“√ ·≈–§«“¡ª≈Õ¥¿—¬
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