M7 1IMIUNNUA INBUazUNNEINIEEN i & atiufl o 919N bee-UNTIAN beds @

HaqaNfinasan1ssuusnsurnuaulusin
mﬁl’lﬁm%‘%’u%‘mmm'ig'mmmﬂﬁzmﬁw
181504 2 NSAUANET ALNaUIA LU
NN 9UNT
The factors that effect people for making
the decision to use Thai tradition
massage services from the place which
has a standard of massage issued by the
Ministry of Public Health Case Study
in Hat Yai District, Songkhla Province

ek 1970+

Sutasne Vanno

(-4 1
UNARMER
Aar & Ao & o v Aa ' v A o a

nidud flagdsr sdie madhibniinadenisda ulaiuuimawieunuluno
MuldiuTesnnaigu audsznaunawiaiie INTNTRINTINTIY 1T T NIEANTA
° D e o a D) { om0 V] o o &
gunamalng 3awia swan lasmalienzddeyaanuuy sunufididelddnmua: 199w
I 384 T

NaMTIau wud nqushatalwwae Sovas 732 wlnajieany 31-40 U Sowaz
34.1 8 ‘@ lneny ymaviadols @ wlnsifsanu fe Sopar 45.6 uar 44.3 W3 UM
favaz 51.6 naAnm wlnajliygned Jouas 30.2 ndngiiia e Jawa: 357 Ml

* 15130 I8 Unamalng)



M3 VIMIUNNLUAL INBuazUNNEMINEen i & atiufl o 919N bEL-UNTIAN bEee

@aR0dalAat 5,000 - 10,000 UMM 1TUSAITIHEINIET 16.01 W.- 20.00 %. I@ﬂﬁm@qwa
WNaNawAANENRINLILE TAHR: 65.4 MUSAITWINGD TAUAT 81.9 LAANWHNIILWIALAY
o A Aa & A A v % ' '

Fauar 50.4 lagidannidsy umsal uazilied Taua: 38.3 Uay TAUA: 85.3 F1LAIAALUNY
wws (Tip) uAwdnnuwwa wasann welalufllanswia Sewaz 47.4 uazaznavansuusms

=l ¥

W
fiandn Jauaz 04.5
nnnaAnmdadaduns L Funeaa wud gndrliana ayiumlasmn
1Nl 0 s puft lkany Wiueny zo1a anudusnfovesinudousy
129D uninume fa winouwwadesdits: unsal uazlilalun1swa Tasuemnsims
fB WINNUFBUTLUGIMBIAINE 4 £81A YARNAIWA Taduduesosde gnanl Aa A
soramuluioswin fiven daennuen Tasudu wansal an wia Jai"ne fe 0w
Uimslasumssusesnasgwnnaznes 1 3 Tadvdmnslavon de thelavon
uthivfidudarnualunsiuses aud andliaa Wi A fla Maa Dl
Lﬂuw@ﬂaa@qﬁétﬁaﬁumm qmmwmaa;ﬂaj“uqﬁ
MINATILHAMIANN UABD MIRNWINNBIIA NUMTIANENNWIIA IR A1
wuh ordwddnatie snaliiAanndenuaneanu agnefis dwme @ (Significance < 0.05)
TaiufiAsdasiudarmuaionsiusesnasgulasnszng 1man 2 ldur
(1) myta auilindnoumensleiun nes
(2) m3saliminmumainuoisudszsiaedninen s
(3) M9 muﬁlﬁﬂum@lﬂaa@qﬁ’%muﬂgv\mﬂ
M@ uaz e va9iunIms woh hana ey liuaneenin el ey
s 8@ (Significance > 0.05) fuTfasafidudarmuars 3 Tade donan
818 WU ;ﬁuu‘%miﬁﬁmamq@mﬁ'ﬂﬁmm AUANENAY BN AN
i (Significance, 0.05) lu3aamsda muﬁlﬁtﬂuwmﬂaa@qﬁmuﬂg%msJ
AN WU @ﬁuu‘%mﬁﬁi:ﬁﬂﬂﬁiﬁﬂﬂﬁ@iﬂdﬁ%lﬁﬂ’;’]&l AnuaNENN% a8n9dl
fin iy @ (Significance < 0.05) luFaamsia awmfiliwinommweaisleiun nes
0N WUl ;j%’uu‘%miﬁﬂs:ﬂaum%wmaﬁ'ﬂﬁmm AUAnNa1IN%  ae9dl
e AN D@ (Significance < 0.05) NUTAIHMIARANBLAVUTZTIAINHNIIUWIA
eldwuh ;ﬁuu’%msﬁﬁﬁﬂ"l,@T@hoﬁ'usl,ﬁmm AUANANNKAE WA AN D&
(Significance < 0.05) nstfasunssa awdldwdineumailefun nas Jesuns
AnoLaVUITIAINENIUUIG LAZN1IAA muﬁlﬁﬂmwﬂaamy%émwung%uwa athadl
Wy ANy 0@



M7 1IMIUNNUA INBUazUNNEINIEEN i & atiufl o 98198 bEe-UNTIAN beee

Abstract

The objective of this research is to survey the factors that effect people for
making the decision to use Thai traditional massage services from the place that has a
standard of massage issued by the ministry of public health in Hatyai District, Songkhla
Province, southern Thailand. The result of this research has been analyzed from the
collective data from 384 questionnaires.

The result shows that 73.2% of the customers were male. The age ranging from
31 to 40 years old is 34.1%. Thai and Malaysian nationality clientele have a close ratio
which is 45.6% and 44.3% respectively. The married clientele is 51.6%, bachelor degree
graduated clientele at 30.2%, Self-employed or business owners as 35.7%. The monthly
income averaging from 5,000 - 10,000 baht as 27.5%, 34.6% of the massaged customers
used the service between 04.00pm and 08.00 pm, 65.4% of them gave the reason as to relax
the muscles. 50.4% of the clientele preferred to choose a masseuse themselves, an experienced
and skillful masseuse was preferable as 38.3%. Body massage was preferable as 81.9% of
the figures show. 85.3% of the people surveyed showed that the clientele gave extra money
as a tip to the masseuse. The satisfaction of services which was given as a reason was
47.4%. And 94.5% of the clientele stated they would go back for services at the same place.

Figures from the study show that the clientele gave the significance to each factor
as following: -

The factor of marketing and promotion

The clientele gave the most significance to the advertisement and public relation.

The factor of place

The emphasis about the importance of cleanliness and tidiness of the resting area
of the surroundings is an important factor.

The factor of masseuse

The masseuse must have experience and skills related to their work.

The factor of other services

The clientele preferred and gave significance to the personal cleanliness and
hygiene as well as correct dress and manner of the customer relation staff.

The factor of massage equipment

The clientele gave the most significance to the cleanliness of the massage room,

mattresses and pillow cases.
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The factor of its logo and reputation

The clientele preferred the places where a standard certificate had been issued by
the ministry of public health.

The factor of advertisement
The customers gave significance to the advertising sign, yet the most significant factor was
the regulation issued by the ministry of public health to provide the place as a non smoking

environment regarding the respect to non-smoker’s health and rights.

The analysis of the relation between the customer’s self choice of masseuse or
being in a queue to have a massage service - In the case of testing with a customers
nationality, age range and educational background, it was found that there was no differ-
ence in behavior regarding this issue as given that the statistical significance was > 0.05.
But the occupational factor showed that the customers have the difference of selection,
which gives the statistical significance of < 0.05.

The analysis of the difference of average mean, which is about the factor of
marketing and promotion, environment, masseuses, services, massage equipment, its repu-
tation, advertisement and the average mean of all factors shows that Thai and Malaysian
customers give the different significance only to the factor of advertisement which gives
the statistical significance as < 0.05.

The clientele of a different age range gives the different significance to the factor
of marketing and promotion, which has a statistical significance as < 0.05.

The difference of educational background of clientele shows the different signifi-
cance to the factor of marketing and promotion, which has the statistical significance as < 0.05.

From the study it can be ascertained that the customer’s occupational background
is a crucial factor that gives the different significance to place, masseuse, and the average
mean of all factors which has the statistical significance as< 0.05.

The difference of customer’s status gives the different significance to the factor of
masseuse which has a statistical significance as < 0.05.

Each customer of a different income gives the different significance to the factor
of place, services, equipment and the average mean of all factors.

The factor which relates with the regulations for a standard certificate, which is

issued by the ministry of public health is:-
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1. The place, which is provided for masseuses to sit showing themselves.

2. The card of number which each masseuse must have it on a uniform.

3. The place, which is provided as non-smoking area.

The clientele of a different age range gives the different significance to a
non-smoking place as mentioned by law, which has a statistical significance as < 0.05.

The difference of clientele’s educational background shows the different
significance to the place which is provided for masseuses to sit showing themselves, which
is < 0.05 as the statistical significance.

Each customer of a different occupation gives the different significance to the
factor of having the number of each masseuse, which has a statistical significance as < 0.05.

And each customer of a different income gives the different significance to the all
factors of place, which is provided for masseuses, having the number of each masseuse,

and the non-smoking place as mentioned by law, which has a statistical significance as < 0.05.
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