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Abstract

Introduction: Increasing use of beauty food supplements is a worrisome health trend among
Thai teenagers. An important factor influencing this supplement use behavior is the media. which
enhances the use of these beauty supplements without concerns for any negative consequences that
the consumer may experience. There is a need to increase media awareness and media literacy
targeted to ward teenagers. Methods:This study consisted of stratified randomized control trials with
pre-test and post-test design. Participants were 11"grade students of Sansaiwittayakom School in
Chiang Mai. Fifty five students were stratified by their major and sex, and then randomly assigned to
a control group (28) and an intervention group (27). The intervention group received a media literacy
program containing five activities including: 1) recreation activities for breaking the ice 2) activities about
media accessing and advertising media literacy; 3) activities regarding the evaluation of beauty food
supplements advertising; 4) exchange of information regarding beuty food supplement and
5) implementation of the accuracy of information distributing to the associate person. The data of
program effecting was obtained using a questionnaire that containing items assessing knowledge of
the beauty food supplements, investigation skills regarding the advertisement, risk perception, and self
efficacy. Results:The results showed that the intervention group had a significantly higher self-efficacy
score than the control group (with a difference of mean + SD: 2.11 £ 3.63 vs -2.93 + 6.87; p = 0.009).
Similarly to the knowledge of the beauty food supplements, only in the case of L-carnitine, an interven-
tion group had a significantly higher score than a control group (difference of mean + SD: 1.26 + 1.16
vs 0.57 £ 1.29; p = 0.040). However, the knowledge about Glutathione products was not significantly
different (p > 0.05). The investigation skills regarding the advertisement and the risk perception were
also not significantly different (p> 0.05). Conclusion: The advertising media literacy program for

beauty food supplement can improve self-efficacy among high school students.
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