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Abstract

The objectives of this research were to study (1) Pro-environmental behavior of Generation Z. (2) The factors
affecting to Pro-Environmental Behavior and Green product Loyalty. (3) A predictor Pro-environmental behavior
equation. The sample was 730 KMUTNB students at Prajinburi campus. The research instruments used were a set
of questionnaire. The data was analyzed by percent, mean, Independent t-test, One way Anova, Pearson Correlation
and Linear regression. The results showed that Green lifestyle and Green purchasing behavior at the moderate

level. (X=3.30, X=3.37) Green product loyalty at the low level. (X=2.49), but repurchasing was 70.8 % in festival
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celebrations. The factors Green knowledge (Xl), Reference group (Xz), Green marketing (XS) positively affecting to

Pro-Environmental behavior (Y’A) and Green product loyalty (Y'B). The predictor equation inform of empirical score

was Y'A =0.330 + 0.361X1 + 0.148X2 + 0.35OX3 and Y'B =1.032 + 0.093Xl +0.1 17X2 + 0.209X3
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