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\bstract

The purpose of this research is to study the

!ﬂarketing communication of mobile phone companies via

int media between January 1, 2004 and December 31, 2004.

=

dvertising runs were collected from Thairat, Matichon and

P

lrungthep Turakit newspapers.

Purposive sampling was used in selecting

a8

Hvertisement by Advance Info Service, Ltd. (AIS) and Total

3

ccess, Ltd. (DTAC). A compendium of advertisement was

sed to decipher a marketing communication plan for AIS

and DTAC.

The result of this research shows that the mass media
sed in the Second Quarter: April-June, used for marketing
y mobile phone companies was Thairat Newspaper.
larketing strategies employed by the two companies
liffer. AIS focused on activities; while DTAC puts greater

¢mphasis on the frequency of advertisement.
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