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Empirical Factors of the Successful Distributors

in Network Marketing in Thailand
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Abstract

This research was a combination of quantitative research and qualitative research. The purpose of this
research aimed to find the empirical factors of distributors in network marketing in Thailand. The sample of the
study consisted of 520 distributors in network marketing companies, using multi-stage sampling, stratified
sampling and systematic random sampling. Descriptive statistics was used to determine frequency, percentages,
mean, standardization, inferential statistics, and Structural Equation Modeling--SEM. The findings showed that
the factors that successful distributors of network marketing has a positive influence on the success of
networking in three analyses (1) network profile (2) behavior in network business, (3) characteristics of
distributors, and (4) company characteristics. Variables that had a direct influence on the success of network
marketing include network profile, behavior in the network business, and the characteristics of distributors.

Keywords: Network marketing, the successful model, the success of distributors.
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