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A Marketing Distribution Channel Management Model for “Pha Kab Bua”

Clothing, from the Community to the Market
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Abstract

The objectives of this research were to: (1) Study the influence of factors of marketing distribution
channel management an “Pha Kab Bua” community clothing, (2) Compare the personal factors and the salient
factors of traders “Pha Kab Bua”, and the personal factors and salient factors of consumers in the decision—

making, in the marketing distribution channel management model “Pha Kab Bua” community
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clothing, and (3) Search for a marketing distribution channel management model for “Pha Kab Bua” clothing

from the community to the market, The people sampled were the traders of “Pha Kab Bua” in U-bonratchathanee

and consumers in Bangkok and adjoining province. The samples were the executive committees of “Pha Kab

Bua” (133 persons) and consumers (400 persons). The instrument used was the questionnaire. Data analysis was

based on descriptive statistics. The hypothesis test to compare by t-test and F-test and Scheffé, for testing the

difference in pairs were used. The research findings discovered that, Traders with the highest score on the female

marital status primary education level, the highest score on the participation in community cooperative, was from

the community development and agricultural profession. The highest consumer scores were on the female,

marital status and above bachelor degree, The characteristics of behavior in wearing “Pha Kab Bua.” to project

identity, came from and the frequent experience of wearing “Pha Kab Bua.” It was found that the personal factor

and the characteristic affected the consumers decision making in the distribution channel management model of

traders of “Pha Kab Bua” want an extension to the marketing distribution channel.

The result from hypothesis found that. (1) The trader’s personal factors showed a difference in the

decision-making on the distribution channel management model. (2) The consumer’s personal factors showed a

difference in the decision-making in the marketing distribution channel management of traders of “Pha Kab Bua”

and (3) Discovered that the distribution channel management model for the “Pha Kab Bua” community clothing

to the market was the distribution channel model, extended to every consumer.

Keywords: marketing distribution channel management model, Pha Kab Bua community clothing,
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