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Perception Model of the Product Innovation

of Make-Up Cosmetics in Thailand
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Abstract

The objectives of this survey research were to study: (1) Personal information of the

consumers , (2) Product innovation of make-up cosmetics , (3) Perception of the product innovation of

make-up cosmetics about the customer satisfaction and brand loyalty, (4) The correlation of the

variables , and (5) It was found perception model of the product innovation of make-up cosmetics in

Thailand Questionnaires were used to collect data from the sample groups consisted of 740 consumers

of three brands of make-up cosmetics in Thailand in the same level which were Cute Press, Mistine,

and SHEENE. The data were analyzed using frequency, percentages, arithmetic mean and standard

deviation. Pearson correlation coefficient and path analysis were used to analyze the model.

The results showed that: (1) the consumers were female, aged 20-24 with bachelor’s degrees,

have personal income less than 7,000 baht per month. Most of them were students who were single.

The brand names of the make-up cosmetics they usually used were nearly the same in proportion. The

consumers had expectations for making use of product value. The consumers have the overall opinions

of the product innovation of make-up cosmetics in high level about the product design. The product

innovation of make-up cosmetics in satisfaction was in high level. The most of the perception was about

the service.

The correlation was found that: (1) the personal information of the consumers was related to

the perception of the product innovation in customer satisfaction, (2) the personal information of the

consumers was related to the perception of the production innovation in brand loyalty, (3) the product

innovation was positively related to the perception of the product innovation in customer satisfaction,

(4) the product innovation was positively related to the perception of the product innovation in brand

loyalty, (5) Perception model of the product innovation of make-up cosmetics in Thailand consign in

customer satisfaction and brand loyalty to consist about the service repurchase and word of mouth.

Keywords: Product innovation, make-up cosmetics, perception of the innovation, customer satisfaction

and brand loyalty
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