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Airline Selection Factors for Transportation Providing by Hajj Service Providers
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Abstract

This research is aiming to (1) analyze   the opinions of Hajj service providers towards the variances factors 

different affecting to the selection of the airline service. (2) to compare of Hajj service providers opinions in different 

characteristic include: service areas, departure airports, and the number of services from Hajj Affairs Commission of 

Thailand. This survey research used questionnaires as an instrument for collecting data and the population of the Hajj 

service provider under permission by Hajj Affairs Commission of Thailand which divided by area served of pilgrims 

in both the Southern and Central regions total are 101 (companies / limited partnership) and found that there are 

sample size 88 (companies / partnership) by calculating the proportion of the sample size which using the Krejcie & 

Morgan table.  The statistics used in this research were percentage, mean, standard deviation flat, inferential statistics, 

including descriptive statistics, t-test and F-test. The research results showed that: (1) the opinions of Hajj service 
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providers towards the variances marketing factors of airlines service are towards high level to the selection of the 

airline service,  (2) The different characteristic of Hajj service providers with including service areas, departure 

airports towards the variances marketing factors of airlines service are differed with statistical significance at the 0.05 

level, whereas the number of services from Hajj Affairs Commission of Thailand was not statistically significant at 

0.05.
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