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Service Quality and Safety Management Affecting Tourists’ Revisit Intention

to Community Homestays on Koh Libong Island, Trang Province, Thailand

Chavanakorn Sriprang*l, Arkom Numuean**

Abstract

This cross-sectional analytical study aimed to investigate the demographic, social, and
economic characteristics of tourists, examine their perceptions of homestay service standards
and safety, and identify the factors influencing their intention to revisit homestays in the Koh
Libong community, Trang Province, Thailand. The study included 301 tourists aged 18 years
and older who stayed overnight at community homestays between November 2024 and May
2025. Participants were selected using simple random sampling. Data were collected using a
structured questionnaire with satisfactory content validity (I0C=0.67-1.00) and excellent
internal consistency (Cronbach’s alpha = 0.95). Descriptive statistics and multivariable Binomial
logistic regression were employed for data analysis. The results revealed that tourists rated the
overall service standards and safety of the homestays at the highest level M =4.671, SD =
0.579). Multivariable logistic regression analysis indicated that occupation, monthly income,
daily accommodation expenditure, and the homestay location were significant predictors of
revisit intention. Tourists who were self-employed were approximately three times more likely
to revisit than government officers and salaried employees (Adjusted Odds Ratio [AOR] = 3.01,
95% Cl = 1.52 - 5.98). Those with low-to-moderate monthly income and accommodation
expenses below 1,500 THB per night were about twice as likely to revisit compared with higher-
income or higher-spending tourists (AOR = 2.19, 95% Cl = 1.19 — 4.01). In addition, beachfront
homestays were nearly five times more likely to attract repeat visits than those located on
hillsides or farther from the beach (AOR = 4.84, 95% Cl = 1.60 — 14.07). The findings suggest
that tourists’ intention to revisit homestays is influenced not only by service quality but also
by economic value, travel experience, and the attractiveness of the local natural environment.
Future homestay development in Koh Libong Community should therefore maintain high
service standards while strengthening community-based tourism activities that reflect local

identity and conserving coastal natural resources as key tourism assets.
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Tourist Demographic, Social, and Economic Characteristics
1) Gender, 2) Age, 3) Marital Status, 4) Religion, 5) Education |———

Level, 6) Occupation, 7) Monthly Income

Tourists’ Selection of Homestay Services in Koh Libong Intention to Revisit Koh

Community Libong Community
1) Homestay location, 2) Daily accommodation cost, 3) > Homestays
Selected tourism program, 4) Information channels, 5) - Yes

Number of companions, 6) Length of stay -No

Tourists’ Perceptions of Service Standards & Safety of
Koh Libong Community Homestays 1) Accommodation,
2) Food, 3) Safety, 4) Hospitality of Hosts and Household

Members, 5) Tour Activities, 6) Natural Resources and

Environment, 7) Local Arts and Culture, 8) Value Creation
and Community Products, 9) Homestay Management, 10)

Homestay Promotion and Public Relations

Figure 1 Research conceptual framework
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Table 1 Tourists’ Perceptions of Service Standards and Safety of Koh Libong Community

Homestays

Service Standards and Safety of Koh Libong .
. M SD  Interpretation
Community Homestays

1. Overall Accommodation Standards 4.724 0.536 Very High
2. Overall Food Service Standards 4711 0.529 Very High
3. Overall Safety Standards 4478 0.661 Very High
4. Overall Host and Household Hospitality 4.555 0.633 Very High
5. Overall Tour Activity Standards 4.585 0.609 Very High

6. Overall Natural Resources and Environmental .
4591 0.613  Very High

Management

7. Overall Local Arts and Cultural Heritage 4518 0.641 Very High
8. Overall Community Product Value Creation 4.482 0.636 Very High
9. Overall Homestay Management 4.432 0.678 Very High

10. Overall Homestay Promotion and Public Relations 4415 0.666 Very High
Overall Mean of All Ten Dimensions 4.671 0.579 Very High
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LazAunndon fufauinmusssusieadu MmunisainuAuazyarvesHAnsasiguvy fug
Uimsdansvesngulenand uazmsiuifeafunisssndiusvedlonandluyaumuy Sauansii
Jadudsnandiliaunsaeduigamnuunnisussnisdndulandvunlduinisidegnstataunisla

WUUT1a09H (p > .05) T188LDUARIAITINN 2
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Table 2 Multivariable Logistic Regression Analysis of Factors Associated with Tourists’

Intention to Revisit Koh Libong Community Homestays (Adjusted Odds Ratios: AORs)

95% ClI
Predictors B SE Z P-value AOR
Lower Upper
Intercept -7.558 2.116 -3.572 <.001 0.001 0.000 0.033
1. Gender:
Male vs. Female 0.088 0.330 0.266 0.790 1.092 0.572 2.084
2. Age 0.016 0.021 0.744 0.457 1.016 0.975 1.059
3. Marital Status:
Single vs.
0566 0953 0595 0552 1762 0.272 11.401
Widowed/Divorced/Separated
Married vs.
1.118 0906 1.233 0.218 3.058 0.517 18.070
Widowed/Divorced/Separated
4. Education Level:
Below Bachelor's Degree vs.
) 0.420 0343 1.225 0221 1522 0.777 2981
Bachelor's Degree or Higher
5. Religion:
Buddhist vs. Muslim 0.612 0.332 1.840 0.066 1.843 0.961 3.536
Christian vs. Muslim -2.085 1.369 -1.524 0.128 0.124 0.009 1.817
6. Occupation:
Self-employed vs. Government
' ) 1.103 0.350 3.151 0.002* 3.013 1517 5.982
Officers and Salaried Employees
Agricultural Workers vs.
Government Officers and Salaried  0.029  0.740  0.040 0.968 1.030 0.242 4.388
Employees
Students vs. Government Officers
) 0.721 0.675 1.069 0.285 2.057 0.548 7.717
and Salaried Employees
7. Monthly Income
< THB 11,000 vs. = THB 22,000  2.277 0.601  3.789 <.001** 9.748 3.002 31.657
THB 11,000-21,999 vs. > THB
1.384 0.420 3.293 <.001** 3989 1.751 9.090
22,000
8. Homestay Accommodation Cost
per Night
< THB 1,500 vs. > THB 1,500 0.782 0309 2526 0.012* 2.185 1.191 4.007
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95% ClI

Predictors B SE Z P-value AOR
Lower Upper

9. Location of the Homestay:

Beachfront Location vs. Hillside
. 1578 0.566 2.786 0.005* 4844 1596 14.697
Location Away from the Beach

10.Overall Perception of
] -0.001 0.095 -0.006 0.995 0.999 0.829 1.205
Accommodation Standards
11.0Overall Perception of Food
) 0.221 0.125 1.775 0076 1.248 0977 1.594
Service Standards

12.0Overall Perception of Safety
Standards

13.0Overall Perception of Host

0.117 0.106 1101 0.271 1124 0913 1.382

o -0.172  0.202 -0.849 0.396 0.842 0566 1.252
Hospitality

14.0Overall Perception of Tour
Activity Standards

15.0verall Perception of Natural
Resources and Environmental -0.097 0.120 -0.811 0.418 0907 0.717 1.148
Management

-0.060 0.163 -0.369 0.712 0.941 0.684 1.297

16.0Overall Perception of Local Arts
. 0.188 0.172 1.096 0.273 1.207 0.862 1.691
and Cultural Heritage

17.0verall Perception of
, . -0.200 0.199 -1.008 0.314 0.819 0.555 1.208
Community Product Value Creation

18.0Overall Perception of Homestay
-0.074 0.363 -0.203 0.839 0.929 0.456 1.891
Management

19. Overall Perception of Homestay
, , , 0.398 0.608 0.655 0.512 1.489 0.453 4.897
Promotion and Public Relations

Note: Estimates represent the log odds of No Revisit Intention versus Revisit Intention. AOR = Adjusted
Odds Ratio; CI = Confidence Interval. p < .05; p < .001. Nagelkerke pseudo-R? = 0.344.

nsnTIvEeUMLUTDasTRaTAIRUTANUIN T ANNEuRuS T uvS o laiidudasyaindy wudn An
VIF vasynduUsiiadesnda 10 wawen Tolerance 1007 0.1 wansdnkifideymn Multicollinearity
Jeanusalduuudnaninnnselaldafinlaeg 1 anay WiouALIuN1TNTIABUTLAUAINTURUS
voefauUsaseiileann Model logistic regression OR WU WAN15ILATILI Spearman’s rho
wuindhuusalvgdamnduiuslussdunfeunas waghinuaiigaiunasiings Sslidma

NITVNUABDLENYTNINVDIUUUITIADS
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N158AUsI8NANTIAY

uansinwiadsiasdeuliifiuin nsdndulandualdvinislesamdvesinresiionlu
guyun1zavadilaiinaintadesunuainnisuinisiiisssgiadien wildunaainnisnaunany
sevinedadefudnuazdinyanavesinyieaiiien (Tourst characteristics) Yadusuiasugia

(Economic factors) kaztadenunuanymuzvaunasiasiied (Destination attributes) ngda

a 1 o w

wUsAiTBnSnasgiitudify 1un 01dn s1old Aldsredmiuiin uagsanmgivszimaves
Tewaind vaiinsiuirommsgrunisuinisuazanalaonsevedlouand usfazlasunisusedi
agluszaugen windulinuanuduiusiunisdndulanduunldusnisegnaidudfynisata
Usen1susn nan1sdnwnuin erdnvesinveadisnfutladoddysenisnduailduinis
lngngugusznaufanisdrumduwildunduinlduinisgenitngudisynisuagninaiudsedn
ogetaLau azviouliiiuinguinveaiieadinaniaudanguiung suLuumMTAuNg uag
nsdndulalddreninnit Sniainlfamarfutssaunisainisieniiendsiddin (Lifestyle

experience) WagnN1sviaaignBeAne (Value-based tourism) 1nnnisusiaauinisludnuae

3 <@

Wnsguill saenndediunanisAnwives iveyasl WiguIe wagAne (Penmas et al., 2024);

5%
aa | %

Niu (2018); uazaun3 \indlya (Koedmeemul, 2018) MnanwarUsznsmans lasanza1dn
Hutleseitesunenisidenlivimslevawmdlfednditod ey vl nansnundasiouinlouand
fldmeuausaissnrudesnisiuiiin uiduuiuiansBeuiussmadeUssaumsnisaudy
YUY FeaenndosfiuuuAansviesielasyue (Community-Based Tourism: CBT)

v o a

Usznsiiaes dadeanuasugiadusiuuanginssunisnauanlduinisededaau ag

vaa

PnvisneIndselanndauiunans SIUaNNIAlg918A 1 uANNAINI1 1,500 UIMsaAY Sty

navanldusmsunninguiniselagamsedianldinenuiiings nadananasvieuinlauamdyuyy

WnzdusianuatuisalunisneuausInufeINIsvewmaInngutinvieietnliaud Ay

v Qi

"AUANAN" (Perceived value) 1MNNINANUNINIIVOINN NANAR UnviaaiigdFuiinduyundng

losunaneuunulusuvesszaunisal 30%3n uazn1sldiusuiuyusy Feaennaeiuwuifn
Value for money uagn 1sAnwvaInewiianl 1ausia (Sanedee, 2021) 53189 YN INTYTY

warmy (Jitchuchuen et al,, 2024) agdlsAnIunaniIsANEILLANA1991n Koedmeemul (2018)

a

fnuifineldgdunlindinlesandinniamiuwenssfinanoainanuiunvesiui
Anw 1ileannninzduadensinusndnualvesyuvuuarsssunalildreudreauysal aanansa
Fagaiinvieaisafiuarmiuszaunisalusiads (Authentic experience) 1Mn3IA15UAIINIAS
gueANNazAINluTEAUEe

Usznsflann audnvazveILmaion e, Tnsianigviiaiidevoslauaind udladod
dwmatonisnduinlivinisediasudn nanisfnwmuileuandiisegiumemailomaldsunis
nduunlfuinisgeninlenandiineguuiunionianineiemianaisii wanslfifiud,
"Uszaun1sadiBeiiuit” (Place experience) flunuménfasdonuussiivlavesinvieadien vl

MafanunTeulesuNIneInssssuR ITInguTY waviviedyeRa dautieasanmaIng
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o15ualuazAMUENTUAUANIUT (Place attachment) SsaonAdeariu ljose and KC (2025); waw
Wilal Le9iA (Sanedee, 2021); U1udns e1n1$ne wagdaun n1deu (Akarak and Kasorn, 2021)
flauginisimndleuanslvaonndesiunidsnuuay sndnualvesiiuiiiuasdusznauddiyve
nsvieaiieregnadsbuy

Usmiiuiihadlafianvesnisinuedsi fe wiinvieaisnagiuinnasgunisuimsuas
muvaendevedenamdedluseaugunnyndiu wiladedinannduldidnsnadenisandula
nduanldusns namsAnwndaunsaosuneldsisuunanues "Threshold effect’ 3o "Ceiling
effect” namfe WelsuamgynsisanunsainwimasgunsuimsidluszdulndiAsstu wmsgu
fanannaznanendiu "tadefiugu’ (Basic hygiene factors) Aitnvieadisamantainazsosldsuog
ué Felllidadeitadunnuuandslunsdnauladennduanliuingg nansdnwsaenados
fuuIAnves Bhattacharya et al. (2026) fledunginasgiusugveusie Ansdasnde uaz
miﬁ’ﬂm'ﬁ%mmé’auLﬂumﬁﬂizﬂauﬁugmmmmivia«,ﬁmasmé’fq@u wazasnAaeIny U
uAUgy wavanlz (Nakpathom et al, 2022) fiaueinnsufiinumasglsuandnedioain
arundesiuliudtnvieadien senslsfinu wansfnwadatuane1aain Chen and Indrianti (2022)
Fenuinmuammsuinsdsadernusvlanduinidou mnuuand1sfinamotainainuiuntes
fufidny esanleuamslugusuinigduafinmsgiunisuinislussdugddndifssiunnus
dwalimudsainanliaunsaesuisnnuunnasussngAnssunisnavanlguinisle

Tnvagy wan3dedliiuin usegdlalunsnduanlduinslevandvasinvoaiienlaild
IAnnnmssudnanmmsuinisifiesegiaier wiAnanauavesszaunisaliildiu audue
NUATYFNT wagalaaauraminensiiud dely n1simulanandvesyurunNIzausly
ourAnAITIINYINATEIuNTUINsIFaseglusEAugemug iU sTRIuIAansTuias ieudn
dnwalyuru NMseenuuLUszaUNsainsiafiefiunnme wagns3nvmineInsssaeAvei
Tidugeiedidy Faavilugnisairsanusnivesinvieaiisanwazmsviosiierlasyuyudidadu
luszezen

Parauauuglunisiinanisideluly

1. 9nnamAdeiinud dnvieadisadfivszneverInfanmsaiusduunldunduanliving
ainngueIndu fusznoumslevamduazmisnuiunsvioufisimsiauinagnsnisaaini
gatfunguiinvieadisadiingn lngthiauegausiulssaunisainisvienflisndifdin (Authentic
experience) MIfNRDUYINLNANSTINYR wazAanssuidelenaliiZousiadinvesyumusinuie
Pavauazunanrlasumsviendien Wenszdumsndumnlduinise

2. wamsisenuin nguiinvieailenifsulszanadidadalunarsuagiielddnesuiiin
laitAu 1,500 visiofu Swwnldundualduinisunnt dafu fuszneunismsinuissdumeni
WanzaLuarAuAI A UANAMUINNG NouRaIuRnnafiTauAfivn o1vnsiuiu wagAanssu
vioafigayuvulilusanfes (Package toun) Llelfinn1s3usisanudue (Perceived value) uay

asausapelalifinnisiiunie
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ogwsioiiles Inslamesiunuazetn anuvasnds Ssondeluns uaznsuimsinnisdandes
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