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Guidelines for Operating a Street Food Business from the Impact of
The COVID-19 Pandemic Situation in Bangkok*

Surasak Boonprasit**, Vatanyoo Rasmidatta***

Abstract

The main objective of this research was to investigate guidelines for operating a
street food business from the impact of the COVID-19 pandemic situation in Bangkok. The
study used mixed methods. The quantitative research studied how the Service Marketing
Mix influences the decision to buy street food during the COVID-19 pandemic situation.
The qualitative research investigated guidelines for operating a street food business from
the impact of the COVID-19 pandemic situation. The quantitative research results showed
that all factors of the Service Marketing Mix influenced the decision to buy street food
during the COVID-19 pandemic situation statistically significant (p value < 0.05). The order
of influence from most to least was: product, price, people or employees, place,
promotion, physical evidence, and process. The qualitative research found that emphasis
should be placed on healthcare and hygiene. Create a healthy food menu that is
innovative, delicious, clean, hygienic, and nutritious. A food delivery service, and Mobile
Self-Order technology are used to help with restaurant operations. Promote the restaurant
through social media and use reviews from Bloggers or influencers to reach more target

customers.
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M13199 2 KAN1TIATIEVNTTAnIBYIAM (Multiple Regression Analysis)

Model Summary

R R Square Adjusted R Square Std. Error of the Estimate
.875° 766 162 424
ANOVA
Model Sum of Squares df Mean Square F Sig.
Regression 230.475 7 32.925 183.013 .000°
Residual 70.523 392 .180
Total 300.997 399

Coefficients®
Unstandardized Standardized

Model Coefficients Coefficients t Sig.
B Std. Error Beta
(Constant) -.465 126 -3.704 .000
NAR S0 248 049 229 5.108 000
i’]ﬂ’] 177 .048 .168 3.702 .000
mawwqmsammma 137%* 039 135 3.484 .001
MsdEsINITIaN 137%* 046 127 3.015 .003
YARAWIONTINIU .145%* 041 140 3.581 .000
ANSULAUBNIINILAN .125%* 048 118 2.634 .009
AFTUIUNT .100* .045 .102 2.201 .028

NG * MaeDe p-value < 0.05, ** vaneda p-value < 0.01
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