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A Comparative Study of the Factors Affecting the Decision to Revisit and

Recommend Halal Hotels Among Non-Muslim Thai and Foreign Tourists
Warangkana Tantasuntisakul*, Methawee Wongkit*

Abstract

This research aimed to explore the Service Marketing Mix Factors (7Ps) that are
involved with decision to revisit and recommend Halal hotels among Thai and foreign
tourists who are Non-Muslim. The research used quantitative research methods and
questionnaires to collect the data. The questionnaires were pre-testing, and the results
showed the Item-Objective Congruency (I0C) was 0.9, while the Cronbach’s Alpha
Coefficient value was higher than 0.8. Accidental sampling was employed in this study. In
total, 385 Non-Muslim tourists provided data. Correlation analysis was used in this study.
The results revealed that the correlation coefficient between the Service Marketing Mix
variables and the opinions of Thai and foreign tourists regarding the decision to revisit and
recommend Halal hotels have a statistically significant positive relationship at the level of
.01. For Thai tourists, promotional factors had the highest correlation (r=.537), followed by
price factors (r=.520) and personnel factors (r=.518), respectively. Among foreign tourists,
product factors had the highest correlation value (r=.268), followed by price factors (r=
.244) and process factors (r=.237), respectively. In conclusion, the promotional factors
were the most important factors among Thai tourists when deciding to revisit and suggest
Halal hotels to other people (r=.537). Whereas, the product factors were the most highly
emphasized among foreign tourists when deciding to revisit and recommend Halal hotels
to others (r=.268). In addition, creating attractive promotional campaigns, maintaining
service standards, and providing rooms with optimal facilities can assist Halal hotels to

retain these non-Muslims guests in the long term.
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