[ v ¥ 6
ﬂ'li‘L‘ﬂ‘qa"‘]J LLiJﬂJﬂ&Iﬂ'liIﬂ‘Nﬁ‘i'\ﬂi%‘wqmﬂﬁ‘iﬂﬂ’l‘iiﬁﬂ%kﬂﬁ‘i Lﬁ@l

9 ¥a ]
A3 ﬁji‘ﬁﬂ%LﬂﬂﬁL%@li%ﬂ‘imﬂﬁlﬂ&l

A structural equation modeling of the Internet

acceptance in Thailand
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Abstract

The growth of the internet is a
revolutionary phenomenon in this new
century. The internet is one of the most
important tools and has become the fastest
growing mechanism for electronic
markets by providing substantial market
potential and offering a new channel for
businesses for examples business
trading and communicates with each
other. The objective of this study is to
test an integrated conceptual model of
the internet acceptance. Based on the
two dominant theoretical paradigms - the
Theory of Reasoned Action (TRA) and
the Technology Acceptance Model (TAM),
this paper proposes a model of the
internet acceptance to investigate the
relationship between external variables
such as individual differences, task
characteristics, management support, and
individual acceptance. The model is tested
using data gathered from mailed

questionnaires to 700 office personnel in

UNIK

Lﬁ;mmﬂﬂaﬁg‘ﬁuﬁﬁmﬂ%ﬁumaiﬁmﬁu
aHINLLW%MaWH%&I%@yW%E{’J%@y’] (Personal
purpose) [ MAtAfs M3Tadue Mass
51,;45 (E-mail) LLazmsammaauvLau (Chat
online) Lﬁw;u LLayG:W%ﬂ’li‘V.l’lmu (Organizational
purpose) T MIAARAETIININEINMS
mimu‘mmauam’gmﬂwamimaﬁh Tumamane

NETTHNNUITINAT NN ENNUTZRUANNES
LATANNANAITsUUEATFUNE (Information
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Thailand, respondents returned 544. There
is 20% response rate for a mail survey,
without an appropriate follow-up
procedure (Aaker, Kumer and Day, 2001).
The data analysis is conducted using a
structural equation modeling with LISREL.
The analysis result show that significant
relationships are found between
experience and usefulness, between
experience and ease of use, and
between ease of use and usefulness
(x* = 1612.36, df =499, P = 0.00000, RMSEA
= 0.064, GFI = AGFI =

result of the hypothesis test are H2 - H3

2

0.85, 0.82), and the
and Hs partially accepted, H1 , H4 , Hs
- H7 and H9 not accepted, and Hs
that
individual acceptance of the Internet is

accepted.This result implies
significantly related to external factors
such as experience, task characteristics
and organizational characteristics rather

than beliefs.

system) TaesTnazyn3d oA safumsyansy
waluladasaune (Information technology
acceptance) mavﬁﬂmqummimmecma
ﬂmaa&ﬁ%ﬁmammiﬂaaaﬁaumﬂmm vln
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Sumasiiia e’f}aﬁﬂ’iﬁﬂmiﬁﬂiﬁLL@W"’S‘]JL@L%EJVL;
ﬁw%ﬁﬂuﬁ"ﬂwmzﬁauﬁgﬂmeﬂw?iaam%mﬁmﬁu
m'iwmmajqmmaﬁlumiaa;ﬁumﬂ%aumaiﬁ@
motaielaing uadsememodiolufondded u
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Model of Internet acceptance based on TRA and TAM
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H1: Experience aziinana perceived usefulness, perceived ease of use, subjective

norm, wag actual usage

H2: Self-efficacy avilwasn perceived usefulness, perceived ease of use, subjective

norm, wag actual usage

H3: Task equivocally aviwase perceived usefulness, perceived ease of use,

subjective norm, uwag actual usage

H4: Task interdependence aziiwama perceived usefulness, perceived ease of use,

subjective norm, uaz actual usage

Hs: Organizational support aziiwase perceived usefulness, perceived ease of use,

subjective norm, uaz actual usage

He: Perceived usefulness aziinasa actual

usage

H7: Perceived ease of use aviinama actual usage

Hs: Perceived ease of use aviimama perceived usefulness

He: Subjective norm aziiwasa actual usage
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6. 1’] Perceived usefulness
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16 Gue
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wazshulsdanala Y 16 dhuis ¢

asef 1 dudsuasmisTaendugs
auls 81904 Nuuawls
Experiences Clemente, 1998 5
Self-efficacy Compeau, et al, 1995 10
Task equivocally Goodhue, et al, 1995 3
Task interdependence Goodhue, et al, 1995 2
Organizational support Igbaria, et al, 1990; Kleintop, 1993 4
Perceived usefulness Davis, 1986 ; Davis, 1989 6
Perceived ease of use Davis, 1986 ; Davis, 1989 6
Subjective norm Ajzen, 1980 ; Mathieson, 1991 2
Actual usage Davis, 1989 2
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2. fus T]1 + nz +n
perform a behavior
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Individual factor

5. §uds &1 + F;Z
6. Gy ﬁs + E_.

7. Gue z’; . Organlzann factor

8. G]’]LLU?HQLT]WVLQVIT]@]’JHT]L’J% 4 Dﬂ’]@](ﬂ’)ﬂ Likert

Task factor

7 point perceptual scale.
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factor analysis taEuuANNesIEIlATIaT1

' d‘ A dl & =3 o .
UL DN DLLALAINLN 96TILAIAINT Main

survey
(Construct validity) uazUSuedasiie lnslanw
mMaedl 2 Reliability Test
gy Cronbach alpha MWIUIIOMT
The Internet experience 0.6503 4
The Internet self-efficacy 0.8291 6
Task equivocality 0.7819 3
Task interdependence 0.7638 3
Organizational support 0.8791 3
Perceived usefulness 0.9579 6
Perceived ease of use 0.8954 6
Subjective norm 0.8583 2
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