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“Social Media Trap” the Role of Communicating Technology

in Digital Era
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Abstract

“Online Society” is a communication
that connects a large amount of people
together via network of the Internet for
perform some activities. The start of the
role of online society has affected the
users in various ways including communicating
behavior, privacy, marketing channel,
language using behavior and imitating
behavior. Therefore, users should always
realize and consider the use of online
social network properly in order to

protect a bad outcome to users and
network members by using it correctly.
1) One should not reveal too much
personal information 2) One should have
a good discretion to consider commercials
or propagandas. 3) It should be used for
creating benefits to oneself and society
appropriately and 4) The usage time
should be managed and allocated

properly.
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Thank you, Starbucks, for your support of marriage and equality of all.
Progressive, far sighted companies will support the obvious winning choice. You wil
gain much more than you lose by alligning yourself with equlaity and justice rather
than with bigatry and oppression. Again, thank you.
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