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An Innovative Management Model to Enhance

the Competitive Potential for Entrepreneurs

in Bangkok, Thailand
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Abstract

The purposes of this research
were to study and analyze the factors
of innovative management model to
enhance the potential competitiveness
for entrepreneurs in Bangkok. The sample
group included
in Bangkok by utilizing multi-stage
sampling method. Data analysis and data
description were performed by using
frequency, mean, Pearson analysis, and
Path analysis. The validity of the
questionnaire was conducted by using
the Index of Item-Objective Congruence
(I0C) and obtained the value of 0.86
whereas the reliability was conducted to
obtain the 096 Cronbach's Alpha Coefficient
and the Confirm Factor Analysis was
performed to analyze the data.

The findings revealed that
the model to enhance the potential

384 entrepreneurs

competitiveness for entrepreneurs had
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four categories and sixteen factors.
All factors were statistically significant at
.01 (A ) and had a value between 0.86-0.98
while each variable had R? in between
0.73-0.95. In addition, the caused factors
influenced the model according to the
empirical data (x’=142.76,df=99,x’df=1.44,
GFl=0.96,AGFI=0.94, RMSEA=0.034).

The findings from this study
showed that if the entrepreneurs
aimed to be successful and had high
competitive potentials, there was a need
to have vital innovative factors and
management techniques to enhance the
effectiveness and efficiency of the tasks.
In other words, if the innovative factors
increased together with factors of
success, that would result in the increasing
of potential competitiveness of entrepreneurs
in Bangkok.
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BLRWANA 2. mamﬁmiwzﬁgmmﬂm@a fhelilsunsn LISREL 8.72

0.17 0.i3 0.16
bl b2 b3
026=» a1
0.72 dl [€— 0.09
— ONLO
0.27 a3 0.95
0.98
025 a4 s o € 005
0.96
021—» s 0.72 036 M)
43 4— 0.08
0.22 = a6
0.86
0277 ¥ 47 0.94 0.94 0.95
cl c2 c3
0.11 0.09 0.10

Chi - Square = 142.76, df = 99, P — valued = 0.0652, RMSEA = 0.034

* A = wisnssumsdemsamiustsenaums, a1 = Systematic (ssuuam), a2 = Process
(%umaumiﬁmu), as = Network (n3827e), a4 = Partner (Wus@®s), as = Innovation
WIsn93N), as = Social Media (ﬁlaﬁamaaﬂaﬁ), a7 = CSR (Corporate Social
Responsibility #3ausTL3118)

** B = Lm’ﬂﬁmiﬁaﬁ@mﬁmﬁ, b1 = Usuinmgsia, b2 = Rouneden, b3 - Mg
G - {afuanudida, 1 = JwusIINAIRNS, C2 = b1, ©3 = ﬂqmmam%

#5% D _ Fnumwmsuaedn, di - waUsenaums, d2 - emasiues, d3 - emadiedu

Christian University of Thailand Journal

Vol.21 No.3 (July - September) 2015



474

Tueawianssumsians lumsfisdnamwnsudsiudmiuuseneums lungawmsmuas

annsdns3suaied wudlues
u’imﬂiimmﬁmmﬂumﬂﬁuﬁﬁmmwmmqu;ﬁu
ﬁ’l‘m%ﬂ.léﬂiSﬂaUﬂﬁi%ﬂ?dLVlWN%’luﬂi Fesznay
fhe 4 p9RUsENY 16 TRFY WAMTIATILRIR
Usenaudstiuduraclana wu lueadans
domndeasfiudoyaidalszing agluinomaia
TRaRNTDNING WaYS STHIeeN LaauasTL
fearmdase Aewiiy  (x*/df=1.44) leaden
(x’=142.76,df=99,x°df=1.44,GFI=0.96 AGFI1=0.94,
RMSEA=0.034) ﬁ@hizéﬁ‘uﬁaéwﬁtquaﬁawmdw
0.05 (p-value = 0.0652) LiaNa1saweaiinig
Aemzduanunaunan (GFI) ey .96 Lay
FrtmaiasyiuananaNn uLILLALG (AGFI)
iy 0.94 endTiTINYaIMaIERITRIARAL
mm@amm?iaumﬂmiﬂszmm@h (Root Mean
Square Error of Approximation : RMSEA)
fenttaendn 0.05 Tl MNMAemiasdlsznay
\Fatiwein mmimaiﬂmw Tupamsdadany
aa@mamﬂmammﬂumwaﬂummmw@

FetmamAe T mumuﬂaq@ﬂimau
29I%FANIINANTIAMT MMILANF N AT
LLﬁrjqﬁﬁuém%uﬁﬂimaumﬂuﬂj‘qmwmmum SN
FauUsdanald 1.1) Fusuianssinmadens
mmumﬂimaumi ﬂimauma 7 dhusuasd
umuﬂmmﬂimau (AN mu Systematic (0.8¢),
Process (0.87), Network (0.86), Partner (0.87),
Innovation (0.89), Social Media (0.88), @Y
CSR (0.86) 1.2) @"nLLﬂiLL%@IﬁN@iﬁaﬁ@hLﬁ%ﬂﬁ
ﬂisﬂauﬁfm 3 @"’;LLﬂiLLagﬁﬂmﬁﬂaq@Mssﬂa‘u
(A) Gk Ussiangsfia (0.91), Fawiedan (0.93),
mauaedn (0.91) 1.3) GTQLL‘]Jjﬁaﬁalmmﬁ%%a
ﬂisﬂauéi’m 3 §hudsuardihniinasddsenay
(L) 6uit Tamusrsnasnns (0.94), #v (0.95),
Ejj’lﬁﬂ?ﬂ@]% (0.95) uag 1.4) Glu’JLLﬂiﬁﬁyHﬂWW
ARETGNN ﬂﬁzﬂaué’hg 3 Gulsuagiimin
aafdsznay (A ) @efl wavsznaums (0.95),
FELAg (0.98), AMKESEL (0.96) udaLFULSE
M R agsening 0.73-095  dowa ligtuuulaies
ﬂm@mmmaamamﬂmammﬂivaﬂw

NAMTIATIATNUTLAND ANE WA
ATILALNINDNTDITINLT WU WIGNITINNIS

FamssmdunUsenaums A8nTwan1aass ¢ia
LLu’aIuNﬁiﬂwmmumi Taduanudisauay
FANaMWMILNTT WL 0.72 0.72 018 Uag
AAnSwan1edansadnunInmsud siulaunin
LLu’aIuNﬁiﬂwmmumi wariadeanudisa
Wiy 0.76 LLWﬂuNﬁimwmmumi wazilady
mmmLﬁﬂN@WﬁWﬁI@&Jma@]aﬂﬂﬂmwmil,mﬁnu
WL 0.40 0.36 LOEfIWIANTINNTTAMITEMSY
mﬂivﬂaumimmwaif;maﬂﬂamwmﬂmwmw
XU 0.94 tufe Wanienssumaiamedvy
mﬂsvmumimmmqmuLLqumiﬂwmmums
LLa“ﬁmmmmmm avaqmaslwﬂﬂmmwmiumw
GnaqN‘ﬂi”ﬂaumﬂumamwmmmmmﬂﬂsnu

ands1eNan1sIae
maavl,mmmiwummﬁmmiw,a”
mmiaaL@mv‘mLwaiﬁlmmﬂivﬂawmwawwm
Hulaaanianssunissamsifiafisdnanin
mil,lfwmmmuNﬂivﬂaumﬂumamwwmm
amsﬂﬂmL@ammmimmi’a@mﬂumimﬂﬂamw
mil,lfwmmmuNﬂivﬂaumﬂumamwwmm
WU mmwuﬂaq@ﬂimaumuﬂwmm@fl@ AU
16 ¢uls Nenegsening 0.86-0.98 usiaediauls
AGOR’ DEILNIY 0.73-0.95 é@maslﬁgmmﬂama
ma¥afanusenadosivdayadalssing Luea
sanslasssisiiennsenadosiudasyaidaseind
aysl,ummem I@auawﬁwaiqmaﬂﬂymwmi
W2 WVINAY 0.94 mslmaiﬂmw WHanlanss
mia@mimm‘umﬂsmaumimmm’mﬂuLm’ﬂum
ﬁsﬁwmmummayﬂawmmmﬁa AN
1wﬂﬂaﬂWWﬂ1iLLmamumaawﬂi nOUNIT LI
mqmwmmmmmmﬂsﬂu qjaﬁa@mamu Tidd
et al. (2005) wummmmw winnssuilanuaeny
@0a4AnT wmaﬂuaawmmmauuauummm
Wmmammmmg LAZTNEEANNENITO A1
walulag LLawssaumiaimafnaﬁﬁmmLLﬂaﬂ
Tl HLEuMuasLAMs TIVIBMIsasnIELw
mﬂumsa%m WAG wardsnauRuimuaLSNT WA
ﬂuaﬂm maa@@aaqﬂu Bean and Radford
(2002) waz Lee and Chang (2008) mmmaa
’Jm’mﬂismmwﬁ’;ﬂumiwwmaqmﬂu@m

IIENTHAINGREAITLF 8

U wo ATUN o (NINYIAN - MUENEW) bEER



A7. DUWA  NagIuY

475

61199) LR AN LA AR ARSI
LLGlﬁmﬁﬂ‘WGJJ%W@’JU@\lﬂﬂUﬂ’J%a%ﬂ Fomeluuay
AMUUDNAIANT mvl,ﬂa@’;mmt,iﬂuﬂﬁmﬁﬁ
PWINNTIN WoaymmimaimﬂmmmmvlmL'ﬂimﬂu
ﬂ’li@’lL%%fg‘iﬂﬂ‘ﬂadad@ﬂﬂéﬂ%iuﬂuﬂn NN W
AN F 2 2IUTANTIN IUBIANTIINITDFS
Iamaélumiwwmmumﬂ aq@mmmi@uwmama
ﬂ‘vmLLamuas\laamaa@nmmmﬂ Internet,
Social Networking (facebook twitter) e
W TanTIn Ingde) i’JN‘H\‘i‘ﬂiU‘ﬂNﬁiu‘U’J%
msmmmsﬂmﬂLLUUL@NTMNﬂanwﬁmwww
(et qum, 2554) waz (Schilling, 2007)
&1 aaﬁmmm@ugﬂméﬁﬁwmﬁaﬂL%qﬂamﬁs
WiauaeRnsrma ey InsaaYedasdnTd
awﬁwamrma@m’mmmaamiainmmmiﬂu
29ANT muum@m SMEs asiidaidesaulu
FuVSneNNilat ae9dfin B120909ANT Ay
mmmimaawﬁmﬂummmmﬂ Pdasdiazule
Laaﬂi‘ﬁLLNuHWﬁﬁ?ﬁ@]i Lwaﬁ\‘iLﬁiNmiﬁiNﬂii@
PWINNTIHN LLa”wﬁmﬁmmmmﬂuﬂﬂymwmaq
29ANT vl,mwNmmiaﬂmﬂ@mmﬂumﬂwmi
uwedumegsiang Nmmimauﬂaammaﬂwu
Gl’l&Jﬂ’]’J”ﬁ’Q’QU%LLa”LLﬂI’WlHﬁmﬂﬂ’l“ﬂadﬂ’liﬂﬂ@ﬂ@’m
’Q’lﬂ@LL‘Niﬂﬂi’mLﬁ’mﬂ@ (aﬁﬁuu L;Jﬂalﬁu 2555)

ammmawﬂi”ﬂaumi Aaztlseay
mmmlﬁmmmmaﬂivmumi@amqmaLuaavl,muu,
daaflasdlsznausie vasuianssun1sdianis
Lﬂum%mﬁaﬁmﬂﬁlﬁmﬂizaw’ﬁmwsl,umiﬁquuaz
ﬂs;ﬁw%gaﬁﬂaaNamj@mﬁmmhmqﬁﬁ W
L@%mﬁaﬁﬂﬁ'faﬂuﬂmﬂmﬁﬂHmwsumrﬁﬂi“ﬂaumi
LLa”ad@ﬂi%iaN‘ﬂi”ﬂa‘Uﬂﬁ wamﬁmainain
730 aumaﬂivﬁaumiw@mﬂi mamaa@mw
Vl,mmﬁmﬁqam maqmﬁﬁaaaﬂmmwuwmmm
slumiammmu a@mmauaﬂmmﬂﬂuwa@
avmmmaawﬂivﬂamﬁmamu mmimmuﬂu
maﬂmimmm mmimmfﬁw@memmvmaa
amamamm maauaa@ﬂivﬂamm“ﬁmammmm
uw] nanhe ﬂﬁrvmwuaaﬁiﬂa@]aalﬂuwmaqmi
Guaqmmim aa@@aaqﬂuaql,n@aammﬂaauuﬂaa
famﬂwamﬁnmemmﬂmmvmmﬂw mum@aq
Nﬁaamaawm'm@wLLaUWiaNNawﬁmamwm@aq

Christian University of Thailand Journal

Vol.21 No.3 (July - September) 2015

WAy @ﬁLﬁumﬂéfamﬂuﬁﬂau%ml,ayﬂﬁﬁaaa'm
AN aumummﬁu Sﬁamumuﬂaawmmm
LLayNNaG}aﬂﬁLWNﬂﬂHﬂWW maqmﬁimaumsw
fAYINAI LuaNﬂimaumimwaﬁmmmﬁm
MIIANT m%tﬂmmmuahmmwmﬂﬂHmwsl,u
ﬂ?iLL‘ﬂd‘ﬂ%‘ﬂadﬁiﬂigﬂaUﬂﬁ mmmmﬂum‘qim
Ardiumsuasiaduanudisa LWiwyLﬁaqmﬂdw
Lmaammaﬂuamumw fnatsznounisaa
ma’aﬁﬂmmaﬂsmamﬁm%@mwamamamaa
VL@LLa“wﬂwaq@ﬂ{Lﬂammmmummaﬂ £lanadiag
Nﬁaaammmwmmaimaﬂmm luasdng fe
“}nmﬁm” mzﬁi‘uLﬁamﬂwaamaamuamnmam
Mdenly nsasfingssdniam Uszdnina
mia@@hsl%ﬁhﬂuaﬁm@”aqﬁmiﬂ%uﬂqq anGial
wsamamuﬂawamwumiwmu (Systematic)
wmmiﬂiuﬂiwu@aumimqm (Process)
ADINNITTLILIU 2UIUANA I@amsmm
WuoRes (Partner) mawmmwuwmsmﬁiﬁa
(Network) 1mﬂ’;wa1ﬂaLW34mu @awmiaami
Glu‘wm] 096N Ansdandonsuuanludm
Social Medlal LLﬁmaﬂmvmaaammmﬁq@m
Faadudiuninazidmdan lufanssnddn
Uslamiviodomusmlnudmistdounadonuasdon
(CSR) SL%WJMNQHQGQ”ﬁWNﬁm‘WN@TﬂEIIHW‘U@J
mﬂivﬂaumi vL(ﬂaHNSJ‘H,@NLLa“%’]VLﬂﬁNaﬂi”ﬂaUﬂﬁ
76 amwuml,mvmmmaa@vlﬂm

mmammuavmmml,ﬂmmﬂivﬂaumi
avmaqlﬁammmﬂumiﬂ@ﬂﬁmmmﬁﬂummm
Wosdaemasnansa lunsud sl & NN aeN
Irfuuduasusme mavmumimwamm%ﬂu
smumiwﬁﬁﬂumwmu MIFINANNTNA YD
msmuﬂmmmavmmuamumumaaamm
GI’JLLﬂiWGL‘ﬁQyLLGmG]NﬂHELuLL@]a aq@mimm
RANANEIANTIN dats Tadefidinade
ANNFL5AF2IFaAARBINTULSUNYRIRIA NS
LETRTLIAY

ADLHBDUWE
savauawwe lumssiwanisise by 14
éluﬁa'ngﬁuﬂizmﬂvlma g luangn
= A, o Y
ogtlsenanaEen 1w T e 2558 awyi WA



476

Tueawianssumsians lumsfisdnamwnsudsiudmiuuseneums lungawmsmuas

4 . . .
mafeuitasethsnnang  Tunleineene wu
NOVMENEANNTINADIEWINLUTE AN UTL N
mauwmaqﬂa;mﬂmwa NNLANUTZINDL 60 AUAL
[~ %
naneLduilssinm 600 &uAn bwaLsE A
ANTEU
1% £ =9 ¥ v =
1. Wusznaums dasdnm idnla
Haduuazasnsznousen TINTeWIaNIINNT
(% = 13 1 =3 é’ A ©° avua
Fams Widanadh laeeheings veavhanUfiiduas
iimﬂ%l,ﬂuﬂaqw%aﬁummvﬂﬁu AMaIazeny
mI@ymiﬁnLau,aNaamﬁﬁaaaﬂémﬁﬁmmﬁaLﬂu
ﬂsﬂmﬁ:@iarﬁﬁﬁwé’ﬁﬂmrﬁﬂizﬁaumiﬁ@”mmi
ﬂag‘wﬁ Lﬁaﬁwvl,ﬁ’nm,l,muq‘*nﬁma@]% IHanansn
LL“KN‘H%SLﬁ@\‘Ia%ﬂ%@]ﬁ’]@ié’faﬂ?dﬁ%@um%gdﬁu
1 12 =1 L%
2. pisgnaums GasimsUSuthuane
. A 4 oA X z
§19°) ANNITLURSULUAINLANTY  FINNI
MITING0IUTTTIONG) AAeTN ez
NUsenaun1sdashaenaussean ida malis
fnamw lsnsuasiniiaTossuaaafiinwee
Tnsnauen sansafuguaslnsdnfiazidhanain
nﬂﬁmﬂmaa.ahﬁ%fwwwmmﬁuﬁu
1 13 = v
3. USENEUMS ADIGTHNANNNTEN Toes
msdnsanadnla feuianssntladudeny
6 2 a dll LY LY
aqmﬂisﬂamm’ﬂummqim WWanawIlIug
aqﬁmm%aﬁﬁﬁaﬁ’;Laﬂﬁaaﬁﬂé'mﬁuu%mﬂﬁa\lmi
o o ade e .
a@miumhmﬁﬂwmmumﬂ‘m@amwamaq
MNANNEDINITVAINAIN FIedaN e lHAe
3 =1 % = 3 Y 3
e ldiBulumsudedn Snvisiannanandan
v o o Ao @ P 6 P
upsiladuidnndulasanegnsemaasignead
d‘ AI (9 1 [ a 1% A
LWQL‘WN@TT}EIﬂTWi’H;ﬂWiLL“ﬂdﬂuﬂwﬁqiﬂ’ﬂi%vl,@;\l
WNaLTENaUMIN AT UAILLALEIEL
4. Lﬂujmﬁﬁazjaﬂmﬁmmiém%uﬁﬂ%ﬁa
mwaﬂwaawmamﬁ%ﬂﬂmLwaiﬁlmaammmg

U
'

VA mﬁummﬁmﬁuﬂ%amLw@mami@mﬁmmi
FemsamSuElssnaumsuua Iﬁm‘qﬁaﬁ@mﬁuﬂﬁ
wariladanNd SN A nswasadnaAIWTLl9
duzansenauns il a3 eE awain
Wunianssa el dwvsousznaumahlu 15w
d‘ = 1 v o [~3 2% I3 1%
\n3asile v samnudnialitunsdns e

v
Favaunawnzlunsiseadsan by
he X VMos 4
AMNNANITITe AT I 1@1%6@%31
12 n‘d
@ﬂigﬂaum{mﬂj‘qmwwmm Ppatsznauns
[~ A A o a ] =Y 6
Lﬂuu’mmas\lmvlﬁqwm'mﬁlmy eiinedsznay
2 a Aa a [ o @ A ° £ 13
Lm’ﬂumnqsmwm AtaFuddyaivhfesdns
1 ) < dy % A 1 ° 1 d; dl
qmmamﬂumamﬂm uslazvheehslsiafiay
Iasdnssnsnsndid@nann flasyin lnalsznaums
Arnlsathesiadios duaaasdein wonanasdad
3 LY (9 a‘ v .
¥ lawdenssunsdemsiitsznoudy Social -
Media wazeanuSuiarausiofaas (CSR) 1han
= A I3 & ™ P
Lﬂu%uﬂua‘mmamﬂaaaammsﬂmmsl,mymmmm
dne lunsasiasyad 19Fa1awn N 898% 1
6 12 91% o [
AR BIANTVING Weyas Wihwsin lutladedhu
Social Media wag CSR #ix1nni1addng
[~3 A! 7 i 6
YUWANANLALYIIOLEN mmwma@imw eIAng
‘U%’]@LgﬂLLazﬁluW@ﬂaNﬁNaﬂizﬂa‘]_lﬂ’liﬁﬁﬁ’lvlﬁqw%
VL;Jqquﬂ ﬁﬁ%ﬂiwuﬁw\%ﬁgw%ﬁ\lﬂqﬁﬂ s [ dusy
nagwns Social Media way CSR wluléenn
P L‘wawé”]aaLﬁuéﬁaavlf’ia“m%uaquﬂLﬁu
wddmsUasnsue Ivajinam lsgndge fusms
aganssndnsasnd e lén asdnsrwne
AHIAIFaINITT LN UAANAVL L NANAALAEIAN
dnonnlumsvhmlsgndldgedn (Jundelu
gNoMEnsIaNAY Ao mMIeseniseasniuan
Y A 1 z i3 Y A 1 1 £
@uﬂm%mﬂsﬂu Lsmsl:ommwiuﬂmamawamw
GnmmauLﬂﬂmmimmwHﬁ%ﬁﬂﬁﬂ@@@é’mﬁugﬂaﬂ
Bnansuen aunaufuensdede sdula uas
A3N51 AORUAINIBUINITVRIDIANTHUE
aeasiaLilag
[ 3 =3 U = =9 o av
M9 F9GRIN MSENILATYINUIT
Wisidn luaee feanaddaesdilads Social
Media uay CSR Twvnsdilsynausn Aagv
THasdnafinenuiuaseeedsiin dasdisznay
wariladaamagNidninasomaiaenannwns
LLGﬂ'ﬁWﬂaaﬁjﬂizﬂaumﬂﬁ%@Lﬁmmﬂﬁﬁu GH
[ 64‘ [N | 13 1 A €
nadnsiazlddonadonsdnsatsls Suselamd
\ ~ Av A G € 1 v
aehls LwaNammawmuﬂiﬁmuma@ﬂizﬂau
eI GRRnREN

IIENTHAINGREAITLF 8

U wo ATUN o (NINYIAN - MUENEW) bEER



03, TUNE  Mlaguy 477

UTTHIUNTH

finen  nfldiifaymn. (2551). m3ld SPSS for Windows lumsiemeidays. (Fiadart 11).
NN qua‘wﬁaﬁaLLﬁaa‘WWaaﬁiainﬁwmé’u

waland  g@aedl. (2554). “msensitlasefisavinasdemafiuasinsuisianssy lutsamnene”.
MIAITUINIIPING NININLIFLUDIINETNT. 34(130) : 48-57.

YYMITI 298U, (2556). milﬂwjﬂigﬂaumigmfamﬁ‘;”mf. NIUNN Srinasiume
'@‘memaiumﬁwmé’a.

Lquﬂ"/@;JmLﬂmjﬁaLLasﬁmgmmfmﬁaﬂuﬁ 11 (W6, 2555-2559). [Mawbaii]. Audiio Tud 30
fweNe 2557 20 http://www.nesdb.go.th/Portals/o/news/plan/p11/planti.pdf

AUNOMENFWAIINE.  (2555). ﬁmsfwgiﬁ%axqmm%nﬁm CNFINNIIHAS, METUAR ¢ N1ELY
fi?ﬂfi?édi’fa;jﬂﬁ?uj?u. [mowlasl]. Auduwie Fufl 25 fuenow 2557 a1n
http://service.nso.go.th/nso/nsopublish/census/files/bkksum.pdf

qouil WEleBu. (2555). “ﬂaqwﬁlﬁamiuﬁﬂ'a&'ﬁu (Competitive Strategies)”. 19a199nNLIMT
NYIMENNEYIWI. 32(3) : 127-133.

Barney, J.B. (1991). “Firm resources and sustained competitive advantage”.
Journal of Management, 17(1), 99-120.

Bean, R., & Radford, R. (2002). The business of innovation. New York : Amacom.

Candi, Marina. (2005). Design as an Element of Innovation: Evaluating Design
Emphasis and Focus in New Technology-Based Firms. School of
Business Reykjavik University : 1-11.

Conner, KR (1991). A historical comparison of resource-based theory and
five schools of thought with in industrial organizational economics : Do
we have a new theory of the firm. Journal of Management, 17(1), 121-154.

Cunningham, J. B. & Lischeron, J. (1991). Defining Enterpreneurship. Journal of
Small Business Management, 29, 1 (January) : 45.

Gary Hamel. (2007). The future of management. Published by arrangement with
Harvard Business School press.

Gibbons, A. (1997). Innovation and the developing of knowledge production,
University of Sussex.

Kotler, P., & Caslione J. A. (2009). The Business of Managing and Marketing in the
Age of Turbulence : 61-69.

Kotler, P& Armstrong, G (2009). Principles of marketing. (13" ed). Uppes Saddle
River, New Jersey : Pearson

th

Kotler, P. & Keller, K. (2012). Marketing management. (14" ed). New Jersey :

Prentice-Hall.

Christian University of Thailand Journal

Vol.21 No.3 (July - September) 2015



478 Tueawianssumsians lumsfisdnamwnsudsiudmiudusenoums lungawmsmuas

Krejcie, R. V. & Morgan, D. W. (1970). “Determining simple size for research
activities”. Educational and Psychological Measurement. 30(3) : 607-610.

Lee, Y. D., & Chang, H. M. (2008). Relations between team work and innovation in
organizations and the job satisfaction of employees: A factor analytic
study. International Journal of Management, 25(4) : 732-739.

Porter, M.E. (1980). Competitive strategy : Techniques for analyzing industries and
competitors. New York : Free Press.

Porter, M.E. (1990). “The competitive advantage of nations”. Harvard Business
Review. (e8) : 73-93.

Schiffman, L. G.. Kanuk, LL. (2007). Consumer behavior. (5™

edition). Pearson
education.

Schilling, M. A. (2007). Strategic management of technological innovation. New
York : McGraw-Hill International Edition.

Schumpeter, J. (1910). Capitalism, socialism and democracy, Harper and Row.
New York.

Schumpeter, J. (1934). The theory of economic development. (reproduced,

New York : 1961). Cambridge: Harvard University Press.

Senge, P. et al. (2008). The Necessary Revolution : How Individuals and
Organizations Are Working Together to Create a Sustainable World : 334-337.

Tidd, J., Bessant, J., & Pavitt, K. (2005). Managing innovation : Integrating
technological, market and organization change. (3° ed. Sussex, UK :
John Wiley & Sons.

Zhao. (2005). “Exploring the synergy between entrepreneurship and innovation”.
International Journal of Entrepreneurial Behavior & Research. 11(1) : 25-41.

—-"-‘""’_\
AP

IIENTHAINGREAITLF 8

U wo ATUN o (NINYIAN - MUENEW) bEER





