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Digital Marketing Communications

Strategic Management for

Competitive Advantages in Thai Institutions of Higher Education
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Abstract

Digital marketing communications is the
interdisciplinary studies between marketing
communications in digital technologies. This
integration is used as an instrument to convey
"information” of organizations to "recipient' both
effectively and efficiently. This article
suggests that the institutions of higher
education should "analyze" the selection of

information significantly in order to formulate

strategies of digital marketing communications
for the institutions of higher education. To
accomplish this mission, the various aspects
of digital marketing communications including
reputation, identity, corporate culture,
relationship, brand awareness, information
technology, and Globalization will be used to
build good images for the institutions of higher

education in the long term.
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